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V  V  ITH  canned  peos,  flavor  and  q^jality 
mean  everything  to  the  housewife.  And  this  year, 
due  to  widespread  publicity  given  to  the  new  stan¬ 
dards,  both  will  come  into  even  greater  prominence. 
Naturally,  women  are  going  to  be  more  discrimi¬ 
nating  than  ever — they  are  going  to  look  for  even 
better  flavor,  better  quality  in  this  year's  pack  of 
canned  peas.  When  they  do  find  canned  peas 
that  meet  their  own  ideas  of  what  fine  canned 
peas  should  be,  from  that  day  on  canned  peas 
will  grace  their  daily  menus  to  on  ever  increas¬ 
ing  extent. 

As  canners  know,  there  ore  many  factors  which 
determine  quality  and  flavor — but  certainly  one 
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of  the  most  important  is  the  time  that  intervenes 
between  cutting  the  peas  and  filling  the  can.  If 
there  is  needless  delay,  the  peas  the  housewife 
gets  are  liable  to  be  deficient  in  natural  flavor. 
But  when  there  is  no  delay — when  the  vines  are 
cut  at  just  the  proper  time — when  the  cans  are 
properly  cooled  to  insure  clear  brine — that  means 
a  fancy  product  that  will  meet  her  approval,  and 
consequently  win  increasing  sales. 

The  research  department  of  the  American  Can 
Company  offers  its  aid  to  canners  in  solving  spe¬ 
cific  problems  that  might  impair  the  quality  of  this 
season's  pack.  You  may  find  this  service  a  real 
help  toward  uniformly  better  qucl.ty. 
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FIT  YOUR  LABEL 
FOR  ITS  NEW  JOB... 

Modern  merchandising  puts  a  big  responsibility 
on  your  labels.  They  must  identify  your 
product  distinctively;  they  must  have  consumer 
appeal;  they  must  advertise  for  you,  and  build 
permanent  good  will;  they  must  speed  production 
by  working  properly  in  your  labeling  machines. 

"U  S"  produces  labels  that  meet  ALL  these  re¬ 
quirements.  "U  S"  is  a  nation-wide  service,  with 
sales  offices  in  sixteen  cities,  and  production 
plants  convenient  to  you.  It's  good  judgment  to 
confer  with  “U  S“  on  your  label  requiremeets. 

.  Write  “U  S**  Today. 


TRADE  MARK  SERVICE... Before  adopting  new  brand  names, 
make  sure  they  are  not  already  in  use.  Failure  to  do  so  may 
result  in  costly  litigation.  Get  prompt  information  without 
charge  about  registered  and  unregistered  brand  names  from 
the  "U  S"  Trade  Mark  Bureau  at  Cincinnati. 
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PHELPS  CAN  CO 


manufacture;  AS  of 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 
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WHAT  USERS  SAY: 


AVARS  NEW 
HEAVY  DUTY 
ROTARY  SYRUPER 

For  Filling — Tomato  Pulp  and  Puree — 
Tomato  Juice — Clear  Soups,  etc. 
l^or  Syruping — Fruits  String  Beans, 
Beets,  etc. 

Has  no  air  vent  stems  to  damage  fruit. 
Designed  for  high  speed. 

Belt  Drive  or  direct  connected. 

Fills  absolutely  accurate. 

No  Can  No  Fill. 

Rapid  Valve. 


Cambridge,  Md.,u.s.  A. 
Deo.  17,  1930 


Ayars  Machine  Co., 

Salem,  N.  J. 

Gentlemen 

Just  a  line,  good  friends,  in  regards  to  the  Rotary 
Syruping  .tiachine  which  you  shipped  us  last  season.  T7e  have 
found  that  this  machine  is  really  remarkahle  in  the  good 
work  that  it  is  doing  and  we  are  very  glad  to  he  able  to  re¬ 
port  that  we  are  entirely  satisfied  in  every  way  with  it*s 
operation.  Should  we  he  in  the  market  for  additional 
machines  of  this  character,  we  will  he  very  glad  to  talk 
with  you. 

Yours  very  truly. 


AP JR :MS 
D 


MANUFACTURES  OF 

TOMATO  AND  STRING 
BEAN  FILLERS 

PEA  AND  BEAN  FILLERS 

TOMATO  TRIMMER, 
CORER  AND  SCALDER 

TOMATO  WASHER 

HOT  WATER 
EXHAUSTERS 

CORN  AND  MILK  SHAKER 
LIQUID  PLUNGER  FILLER 
BEET  TOPPER 
BEET  GRADER 
BEET  SPLITTER 
BEET  SLICER 
PROCESS  CLOCK 
CAN  STERILIZER 
CAN  CLEANER 
ANGLE  HANGER 
FRICTION  CLUTCH 


Prices  on  Request. 

AVARS  MACHINE  COMPANY 

Salem,  New  Jersey 


PHILLIPS  CAN  COMPANY 

Manufacturers  of  Packers  Sanitary  Cans 
Division  of  the 

PHILLIPS  PACKING  COMPANY 

Packers  of  HIGH  CLASS  FOOD  PRODUCTS 
CAMBRIDGE,  MARYLAND,  U.  S.  A. 


PHILLIPS  SALES  CO.  Inc., 

BROKERS  and  COMMISSION 
Canned  Foods  and  Canners*  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry. 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 

CAMBRIDGE,  MD.  U.  S.  A. 


QUALITY  SEED  PEAS 

Canners  Varieties  Exclusively 

Our  unexcelled  seed  stocks  and  our  vigilant  supervision 
of  their  reproduction  insures  a  superior  canned  product 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 
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Hamachek  Ideal  Chain  Adjusters 


Every  open  link  style  of  detachable  chain,  running  un¬ 
der  a  working  strain,  becomes  longer  than  it  was  and 
should  be.  ^ 

Hamachek  Ideal  Chain  Adjusters  are  tools  using  a  com- 
pound  leverage  principle,  by  which  hooks  of  detachable 
chain  links  are  easily  drawn  together  to  take  up  the 
wear  and  stretch. 

Keep  detachable  chain  of  proper  length,  with  Ideal  Chain  t 
Adjusters,  so  that  the  links  correctly  fit  the  pitch  line  of  the 
sprockets  on  which  they  run,  and  you  will  Prevent  delays 
and  more  than  double  the  life  of  your  chain. 

We  sell  Hamachek  Ideal  Chain  Adjusters  with  the  distinct  understanding  that  if  they  are 
not  satisfactory  we  will  accept  their  return.  Thousands  of  these  adjusters  have  been  sold  and 
are  saving  money  for  their  users. 

A  descriptive  pamphalet,  showing  prices  .and  sizes,  will  be  mailed  on  request 


Pat.  Sept.  8,  1914 


FRANK  HAMACHEK  MACHINE  CO 


KEWAUNEE,  WISCONSIN 

Also  Manufacturers  of  Viners,  Viner  Feeders  and  Ensilage  Distributors 


NEW  PERFECTION 
PEA  FILLER 


SKIN  PUMP 


PUMPKIN  MACHINE 


Write  for  cepy  of  our  new  catalog 


RETORT 


A.  K.  ROBINS  &  CO.,  Inc.,  Baltimore,  Md 


HARRY  R.  STANSBURY.  Vice-Pretident 


ROBERT  A.  SIND  ALL.  Pretidmnt 


[% 
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ACTION  AT  WASHINGTON— You  have  this  week 
/A  the  proceedings  of  the  big  meeting  of  the  Board 
of  Directors  of  the  National  Canners  Association 
at  Washington  on  the  28th.  The  real  work  of  the  As¬ 
sociation  was  shown  in  the  Secretary’s  report,  and 
which  we  will  give  you  later,  probably  next  week. 

The  meeting  was  really  one  of  more  than  one,  day, 
because  the  important  committees  met  on  the  27th, 
went  thoroughly  into  all  the  questions  under  consid¬ 
eration,  and  prepared  the  work  for  the  next  day’s  ses¬ 
sion,  which,  in  effect,  merely  ratified  this  previous 
work.  And  then  the  following  day,  the  29th,  another 
session  was  held,  mainly  of  the  officers  of  the  local  can¬ 
ners’  associations,  and  a  report  of  this  will  be  given 
next  week. 

The  remarkable  thing  is  that  whereas  a  few  years 
ago  this  body  of  directors  numbered  about  25,  and 
and  with  a  few  additional  extraneous  souls,  this  consti¬ 
tuted  the  meeting.  There  were  accepted  invitations 
from  129  this  year,  the  N.  C.  A.  board  now  consisting 
of  56  members,  and  there  was  an  even  larger  number 
of  the  above  mentioned  extraneous  souls  present.  It 
was  a  big  meeting  of  the  big  men  of  the  industry,  and 
you  can  judge  from  the  report  what  it  did. 

It  was  a  “kickless”  session,  for  no  matter  how  point¬ 
edly  or  how  hard  President  Harding  presented  the 
(luestions  and  asked  for  debate,  he  could  get  no  re¬ 
sponse.  They  listened  attentively;  sat  through  the 
se.^sions  to  a  man,  and  then  voted  unanimously,  but 
they  could  not  be  induced  to  argue  any  question.  As 

Troup  of  big  business  men  they  were  utterly  tame. 
This  runs  contrary  to  the  spirit  of  the  times  and  to  the 
past  history  of  this  industry,  for  when  things  are  not 
going  well,  and  especially  when  market  prices  are  de¬ 
pressed,  there  has  always  been  a  generally  prevalent 
impulse  to  debate  and  argue  and  recommend.  Today 
the  whole  public  is  fairly  bursting  with  panaceas  for 
the  ills  of  business  and  the  country,  and  there  has  been 
such  an  airing  of  thoughts  and  opinions  as  possibly 
never  witnessed  before.  What  happened  to  this  group 
of  men?  Are  they  taking  Mr.  Farrell’s  advice,  given 
at  Chicago,  to  desist  from  the  expression  of  loose  opin¬ 


ions?  Certainly  they  have  not  grown  hopeless:  the 
preparations  for  the  1931  packs  dispel  any  such  intima¬ 
tion.  Judged  by  the  deportment  and  dress  of  the  men 
present,  their  financial  worries  sit  lightly,  if  they  exist 
at  all.  Note  that  they  passed  a  resolution  that  no 
member  henceforth  will  be  permitted  to  pay  dues  in 
excess  of  $40,000  per  year,  including  all  subsidiaries 
and  branches!  Shades  of  earlier  canners’  association 
days,  if  such  a  figure  had  been  mentioned  for  the 
whole  industry,  and  all  directly  or  indirectly  connected 
therewith,  it  would  have  been  laughed  to  scorn  as  rep¬ 
resenting  the  utterly  impossible.  Now  we  suppose 
there  are  a  score  or  more  who  feel  miffed  at  not  being 
able  to  pay  individually  dues  heavily  in  excess  of  this 
limit.  Big  business !  Rawther  1 1 

President  of  the  American  Can  Company,  Mr.  H.  W. 
Phelps,  gave  the  assembly  one  of  his  always  business¬ 
like  advisory  talks,  reminding  them  that  about  five 
years  ago,  at  the  Atlantic  City  Convention,  he  saw  the 
handwriting  upon  the  wall,  and  read  it  correctly  when 
he  told  them  that  the  time  would  come  when  every 
canner  would  have  to  carry  his  pack  throughout  the 
year,  distributing  it  in  small  lots  as  wanted.  He  added 
to  this  by  saying  that  he  did  not  believe  they  would 
ever  again  see  the  day  when  theii*  packs  would  be  sold 
as  they  used  to  be:  cleaned  up  a  few  months  after 
packing  ceases.  He  warned  them  then,  and  he  warns 
them  now,  that  possibly  no  industry  was  ever  so  pit¬ 
iably  underfinanced  as  is  the  canning  industry.  You 
can’t  do  business  on  a  shoestring  now,  he  told  them. 
But  he  added  that  any  man  who  had  a  right  to  credit, 
or  had  the  proper  collateral,  could  get  what  money  he 
needed  today.  We  could  not  help  but  think  when  he 
said  that,  that  that  is  undoubtedly  true,  but  un¬ 
fortunately  the  banker  has  the  whole  say  in  who  is  en¬ 
titled,  and  now  has  the  habit  of  appraising  collaterals 
at  about  25  per  cent  of  their  real  worth.  That  makes 
the  getting  of  money  or  credit  a  quite  difficult  job,  if 
not  impossible.  The  prescription  is  all  right,  but  you 
can’t  get  it  filled. 

Another  thing  Mr.  Phelps  plainly  pointed  out  was 
that  there  exists  today  in  this  industry  no  real  over- 
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production,  and  there  is  decidedly  no  under-consump¬ 
tion,  but  that  canners’  selling  methods  are  lamentably 
lame,  and  sadly  lacking  in  everything  which  makes  for 
up-to-date  marketing.  We  are  are  quoting  Mr.  Phelps 
verbatum,  but  just  the  gist  or  sense  of  his  remarks  as 
we  got  them.  He  intimated  that  the  prices  put  on 
canned  foods  are  shameful.  The  goods  are  practically 
all  in  the  hands  of  the  canners,  he  showed,  and  there¬ 
fore  the  market  is  in  their  hands,  if  they  but  knew 
how  to  market  the  goods.  But  they  have  no  confidence 
in  these  holdings,  and  no  properly  set  up  sales  organi¬ 
zation  to  get  the  value  for  them.  No  oversupply  of 
goods ;  consumption  of  at  high  point ;  the  goods  in  can¬ 
ners’  possession,  what  more  could  any  business  man 
ask?  It  is  all  in  the  canners’  hands,  and  Mr.  Phelps 
said  that  if  the  canners  would  but  show  some  sales  re¬ 
sistance;  stay  out  of  the  market  for  a  short  time; 
close  their  ears  to  the  market  gossip,  and  maintain 
faith  in  their  holdings,  market  prices  would  respond 
quickly.  Mr.  Phelps’  presentation  of  this  deplorable 
condition  was  so  much  better  done  than  we  have  been 
able  to  present  it  here,  that  we  wished  we  had  had 
a  reporter  on  hand  to  take  the  remarks  as  they  were 
made.  But  that  is  not  customary  at  such  meetings. 
He  would  benefit  the  whole  industry  if  he  would  dic¬ 
tate  this  address  and  permit  us  to  publish  it,  and  we 
would  like  to  make  this  public  invitation  here  and 
now. 

Another  important  matter  is  that  of  the  new  guar¬ 
antee  which  the  jobbers  have  sent  out,  with  a  request 
that  canners  sign  it.  This  is  being  taken  up  with  the 
canners  and  grocers  conference  committee,  and  you 
can  afford  to  wait  their  report  before  committing  your¬ 
self.  It  develops  that  in  such  food  guarantees  the 
Government  must  sanction  them  before  they  become 
effective.  That  represents  protection  to  both  paries, 
but  it  might  be  well  to  hint  that  the  canners  should  ar¬ 
range  to  have  at  least  as  effective  a  lobby  as  the  gro¬ 
cers  are  known  to  have  at  Washington. 

The  poor  consumer — it  is  hard  for  the  aver¬ 
age  layman  to  understand  how  our  Supreme 
Court  can  sanction  a  law  which  imposes  a  tax  of 
about  $5,000  upon  a  man  who  operates  alwut  100  chain 
grocery  stores  in  the  state,  while  it  taxes  the  owner  of 
a  department  store,  with  about  100  different  depart¬ 
ments,  but  $3.  Will  the  voluntary  chains  be  taxed  in 
the  same  way?  And,  if  so,  why  this  heavy  penalty 
upon  the  poor  consumer  ?  For  the  consumer  must  pay 
these  taxes.  We  always  supposed  the  Government  at 
Washington  existed  for  the  mass  of  the  people,  but 
there  have  been  repeated  evidences  in  the  past  few 
years  that  our  supposition  is  all  wrong. 

Then  the  Pollyannas  are  making  much  of  the  fact 
that  the  Government’s  offering  of  an  $800,000,000  bond 
loan  was  oversubscribed  four  times,  drawing  the  in¬ 
ference  that  times  must  be  good  when  such  things 
happen.  The  great  banking  institutions  probably  took 
every  cent  of  this,  but,  if  they  did  not,  then  the  vastly 
rich  men  did,  and  both  of  them  for  one  single  purpose : 
to  get  their  investments  into  tax-free  bonds,  so  that 
when  the  heavy  taxes  now  coming  down  the  road  as 
plainly  as  a  ten-ton  truck  come  upon  us,  they  will  be 
scott-free  and  the  burden  will  be  forced  upon  the  small 
business  man,  and  upon  the  fellow  who  has  saved  a 
little  money.  That  is  a  form  of  injustice  at  the  hands 
of  the  Government — what  right  has  the  Government 
which  collects  the  taxes  to  put  out  tax-free  bonds? _ 


that  will  work  great  hardships  upon  the  vast  majority 
of  the  people.  Actions  such  as  these  do  not  help  in  the 
recovery  of  business,  and  they  certainly  are  not  the 
protection  which  the  Government  should  afford. 

Eight  hundred  million  dollars  added  to  the  Internal 
Revenue  taxable  basis  will  add  how  much  to  your  bill 
next  year?  It  will  be  many,  many  times  that  much 
before  this  is  over,  but  just  turn  that  one  item  over 
in  your  mind.  Those  bondholders  ought  to  pay,  as  well 
as  you  and  I. 

- ♦ - 

IMPORTS  OF  CANNED  TOMATOES  AND 
TOMATO  PASTE 

The  following  tables  show  the  imports  of  canned 
tomatoes  and  tomato  paste  into  the  United  States 
during  April,  1931,  as  compared  wih  imports  for 
the  same  period  of  1930.  The  tables  have  been  com¬ 
piled  from  figures  released  by  the  Statistical  Division 
of  the  Department  of  Commerce. 

Canned  Tomatoes 


April,  1930  April,  1931 

Pounds  Dollars  Pounds  Dollars 

Italy  .  5,359,974  $286,974  9,932,389  $364,172 

Others  .  65,100  4,318  . 

Total  .  5,425,074  $291,292  9,932,389  $364,172 

First  4  months,  1930  First  4  months,  1931 

Pounds  Dollars  Pounds  Dollars 

Italy  . 22.363,505  $1,106,747  29,915,262  $1,041,641 

Others  .  737,908  35,623  5,512  247 

Total  . 23,101,413  $1,142,370  29,920,774  $1,041,888 


Tomato  Paste 


April,  1930  April,  1931 

Pounds  Dollars  Pounds  Dollars 

Italy  .  932,968  $83,269  1,642,420  $149,668 

Others  . 

Total  .  932,968  $83,269  1,642,420  $149,668 

First  4  months,  1930  First  4  months,  1931 

Pounds  Dollars  Pounds  Dollars 

Italy  .  4,271,453  $335,227  4,196,138  $353,867 

Others  .  6,401  451  23,047  945 

Total  .  4,277,854  $355,678  4,219,185  $354,812 


- ^ - ♦ - 

NEW  YORK  CANNERS  TO  MEET 
To  All  Members : 

The  regular  June  meeting  of  the  Association  will  be 
held  at  the  Hotel  Seneca,  Rochester,  on  Thursday,  June 
11th,  starting  with  luncheon  at  12.30  P.  M.,  Eastern 
Standard  time.  As  this  will  be  the  last  general  get- 
together  before  the  packing  season  begins,  it  is  hoped 
that  your  firm  will  be  represented. 

At  the  meeting  complete  figures  for  the  pea,  bean, 
com  and  tomato  acreages  will  be  given,  and  it  is  hoped 
also  that  a  summary  of  the  June  1st  stocks.  It  is  also 
expected  that  interesting  information  from  our  Labor 
Relations  Committee  will  be  available  at  that  time. 

Remember  the  date,  June  11th,  Hotel  Seneca, 
Rochester,  12.30  P.  M. 

JOHN  P.  STREET,  Secretary. 


L 


June  8,  1931 


THE  CANNING  TRADE 


9 


Bargains  -  Bargains  -  Bargains 

WE  have  the  following  rebuilt,  traded-in  and  repossessed  equipment  for  sale  at  substantial 
savings.  This  is  your  chance  to  fill  in  your  line  with  a  real  bargain  machine  backed  up  by 
a  reliable  manufacturer.  All  machines  listed  are  offered  subject  to  prior  sale.  All  prices 
quoted  are  f.  o.  b.  present  location,  same  being  Hoopeston,  Illinois,  for  the  great  majority  of  items. 
Terms,  Net.  Send  us  your  order  today  for  the  machines  you  need  and  get  first  chance  at  these 
bargains.  Better  wire. 


PEA  CANNERS  EQUIPMENT 

100  BOXES,  Sanitary  perforated  metal  type  for 
Peas,  etc.,  1  pk.  capacity,  9"xl3%"x6",  brand 

new,  shopworn  . Each  $  .45 

2  OLNEY  SKIMMERS,  used  just  ahead  of 
Blancher  to  remove  thistles,  slightly  used. .Each  150.00 
1  STRAIGHT  FERRELL  ELEVATOR  for  Viner 
to  Cleaner,  5"x30',  complete  with  side  boards 

and  Single  Drive  Pulley.  Pratically  new .  75.00 

1  FAN  CLEANER,  18"  size,  practically  new .  75.00 

1  13-FT.  PICKING  TABLE,  used,  good  condition  80.00 

1  10"  ELEVATOR  BOOT  with  enameled  hopper, 

good  condition  .  95.00 

1  LEWIS  QUALITY  GRADER,  experimentally 
used  only  .  570.00 


MISCELLANEOUS  EQUIPMENT 

1  SPRAGUE-SELLS  SPINACH  BLANCHER, 
capacity  6  tons  per  hour,  very  slightly  used,  ex¬ 
cellent  condition  . 147 

]  LEWIS  STRING  BEAN  CUTTER  for  %"  cut, 

used  one  season .  20 

1  No.  2  TOWNSEND  STRING  BEAN  CUTTER, 
used  three  days,  good  as  new .  20 

1  GENEVA  PUMPKIN  CUTTER,  rebuilt .  22 

2  1926  PUMPKIN  CUTTERS,  brand  new,  shop¬ 
worn  . Each  29 

1  HAYWARD  CAN  DRAINER  for  No.  2  cans, 

excellent  condition  .  35 

1  A-B  No.  10  CAN  DRAINER,  excellent  condition  2'? 

1  A-B  HOT  WATER  EXHAUSTER,  holds  669 
No.  ‘IVz  cans,  621  No.  3  cans  or  360  No.  10  cans  173 
1  A-B  HOT  WATER  EXHAUSTER,  holds  318 
No.  3  cans,  354  No.  2V^  cans  or  450  No.  2  cans, 

excellent  condition  .  lOl 

1  SPRAGUE-SELLS  HAYWARD  TYPE 
STEAM  EXHAUSTER,  holds  240  8  oz.  or  196 

No.  2  cans .  5'i 

1  SCHMIDT  LIQUID  FILLER  for  No.  1  cans, 

rebuilt,  good  as  new .  11 

1  M.  &  S.  SIX  CYLINDER  FILLER  for  small 
cans  up  to  21i"  diameter  x  3V2"  high  or  smaller. 

Does  not  have  No-Can-No-Fill  device;  fine  con¬ 
dition  .  5' 

1  PEERLESS  STEAM  HOIST,  good  as  new;  16 

ft.  arm,  10'6"  mast.  Length  of  arm  can  be 
shortened  if  necessary .  11 

2  80-GAL.  FRENCH  TYPE  COPPER  STEAM 

JACKETED  KETTLES  with  steel  stand,  worm 
and  gear  tilting  device,  47"  diameter  x  16" 
deep,  practically  new . Each  2! 

1  HUGHLETT  CAN  LACQUERING  MA¬ 
CHINE,  slightly  used .  3' 

1  A-B  ECONOMY  SYRUPER  for  No.  2  cans 

only,  good  condition .  5! 

2  AYARS  BEET  TOPPERS,  used  only  one  sea¬ 
son,  splendid  condition .  4 


TOMATO  CANNERS  EQUIPMENT 

1  SOITDER  COOKER  for  No.  2,  2'4  and  3  cans, 

325  can  capacity,  excellent  condition,  used  only 

few  days  .  1150.00 

4  RAPID  CORING  MACHINES,  motor  driven, 

practically  new  . Each  25.00 

1  A-B  No.  10  COOKER,  300  can  capacity,  single 

discharge,  excellent  condition .  1200.00 

1  No.  10  A-B  COOLER,  100  can  capacity,  good 

condition  .  380.00 

1  IVa"  VIKING  SANITARY  BRONZE  PUMP, 

good  as  new .  75.00 

1  CYPRESS  TANK,  0'x6',  capacity  1260  gal., 
practically  new  .  75.00 

CORN  CANNERS  MACHINERY 


2  No.  7  SILKERS,  rebuilt,  excellent  condition. 

Each 

6  PEERLESS  WHOLE  GRAIN  CUTTERS,  1929 

Models.  Rebuilt  . Each 

1  LEWIS  WHOLE  GRAIN  CORN  WASHER, 
complete  with  cob  reel,  used  experimentally  only 
1  MODEL  5  CUTTER,  right  hand,  rebuilt,  excel¬ 
lent  condition  . 

1  MODEL  5  CUTTER,  left  hand,  rebuilt,  excel¬ 
lent  condition  . 


$345.00 


1  14-FT.  CUT  CORN  ELEVATOR,  fair  condition, 

used  . 

1  24-FT.  CUT  CORN  ELEVATOR,  practically 

new.  Will  cut  to  any  length  desired . 

1  M.  &  S.  SIX  CYLINDER  FILLER  for  No.  2, 
2V2  or  3  cans.  Rebuilt,  in  fine  condition . 

1  1928  PEERLESS  SINGLE  HUSKER,  slightly 

used  . 

2  1925  PEERLESS  SINGLE  HUSKERS,  new 

rolls,  excellent  condition . Each 

3  PEERLESS  SUPER  HUSKERS,  latest  models, 

good  as  new . Each 

1  300-GAL.  BLENDING  MIXER,  used,  good  con¬ 
dition  . 

1  STERLING  MIXER,  rebuilt,  good  as  new . 

1  PEERLESS  CORN  WASHER,  practically  new, 
without  countershaft  . 


ADDRESS 

Sprague-Sells  Corporation 

DIVISION  OF 

Food  Machinery  Corp. 

308  West  Washington  Street, 
CHICAGO,  III. 
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Crop  Reports 

Condition  of  Canners’  crops  as  reported  direct  by  Canners.  You  need  this 
kind  of  information,  and  should  appreciate  its  value.  Contribute  your  share 
and  keep  this  column  up  to  the  minute.  We  urge  your  co-operation  and  invite 
your  communication. 


PEAS 

Sterling  Ill.,  May  26,  1931 — Looking  good  at  this 
date.  Have  plenty  of  moisture  for  the  present,  but 
will  need  more  to  mature  crop. 

Indianapolis,  Ind.,  May  27,  1931 — In  full  bloom. 
Prospects  normal  or  better,  although  about  ten  days 
late. 

Asbestos,  Md.,  June  1,  1931 — From  observation 
there  seems  to  be  a  good  size  crop  in  the  making, 
which,  at  this  time,  certainly  looks  fine,  and  if  weather 
conditions  hold  up  a  little  longer  this  section  of  Mary¬ 
land  should  pack  a  large  quantity  of  good  quality  peas. 
We  hope  they  will  start  packing  in  time  to  accomplish 
this,  as  we  are  firm  believers  in  quality  first,  last  and 
always. 

Hurlock,  Md.,  June  1,  1931 — About  ready.  Good 
germination,  heavy  vines  and  podding  out.  Normal 
acreage. 

Homer,  N.  Y.,  May  2,  1931 — Acreage  about  10  per 
cent  less  than  1930.  Crop  condition  about  normal. 

Modeltown,  N.  Y.,  June  1,  1931 — Looking  fine. 
Weather  favorable.  Same  acreage  as  1930. 

Westemville,  N.  Y.,  May  2,  1931 — Germinated  well 
and  are  now  just  out  of  the  ground.  Plenty  of  mois¬ 
ture.  Weather  up  till  now  has  been  ideal. 

Bangor,  Me.,  June  1,  1931 — First  sowings  do  not 
look  as  good  as  they  might ;  later  ones  are  better.  Late 
peas  are  looking  good  so  far,  but  of  course  they  are 
just  coming  out  of  the  ground. 

Calvray,  Wis.,  June  1,  1931 — Acreage  90  per  cent  of 
normal.  Light  showers  have  kept  the  surface  soil 
moist  and  produced  good  germination  and  a  fair 
growth  of  peas,  but  we  need  considerable  moisture  to 
make  the  crop,  as  the  subsoil  is  dry  as  powder  and  a 
few  hot  days  will  dry  out  the  top  soil. 

Fairwater,  Wis.,  May  27,  1931 — Looking  very  good 
in  this  section.  Not  in  immediate  need  of  moisture, 
but  have  not  enough  to  last  very  long.  Had  frost  here 
Sunday  night.  Too  early  to  determine  the  extent  of 
the  damage.  Aside  from  that  peas  are  about  normal. 

Fort  Atkinson,  Wis.,  May  26,  1931 — Prospects  are 
normal.  Sweet  variety  has  a  10  per  cent  loss  in  germi¬ 
nation. 

Lodi,  Wis.,  June  2,  1931 — 20  per  cent  decrease  in 
acreage.  Prospects  fair;  vines  short;  just  starting  to 
blossom.  Need  frequent  showers,  for  it  seems  to  dry 
very  fast  after  showers. 

Markesan,  Wis.,  June  1,  1931 — Looks  like  a  90  per 
cent  crop  at  present.  Have  about  5  per  cent  less  acre¬ 
age  this  year  than  last.  Peas  have  not  set  pods;  in 
fact,  they  have  not  started  to  blossom.  Just  about  five 
days  of  hot  winds.  If  we  don’t  get  plenty  of  rain  will 
make  the  crop  look  like  about  50  per  cent.  There  is  no 
moisture  in  the  ground. 

New  Holstein,  Wis.,  June  1,  1931 — Due  to  cold  and 
dry  weather,  the  growth  of  peas  is  very  much  re¬ 
tarded. 

North  Freedom,  Wis.,  June  1,  1931 — ^We  had  a  frost 
May  21  which  froze  grapes,  potato  vines,  etc.,  but  can¬ 
not  tell  if  peas  were  hurt  very  much.  Vines  in  this 


section  are  very  short,  from,  6  to  8  inches  tall.  Last 
year  at  this  time  they  were  from  16  to  20  inches  tall. 
Soil  very  dry  and  cold.  Our  estimate  of  crop  is  75  per 
cent. 

Onalaska,  Wis.,  June  1,  1931 — Weather  has  been 
cool,  too  cool,  and  we  haven’t  any  subsoil  moisture,  and 
in  consequence  growth  is  slow.  Stand  is  normal,  but 
we  have  to  have  rain  every  week  and  warmer  weather 
if  we  get  a  normal  crop. 

Owen,  Wis.,  June  1,  1931 — Crop  normal  to  date.  Oc¬ 
casional  showers  providing  needed  moisture,  but  need 
a  protracted  rain  to  replace  subsoil  moisture.  May  is 
the  eleventh  consecutive  month  of  deficient  moisture 
in  this  part  of  the  state. 

Ripon,  Wis.,  June  1,  1931 — Alaskas  look  fair,  but 
very  short  vines  on  account  of  cool,  dry  weather. 
Sweets  that  are  up  look  fair,  but  need  moisture  and 
warmer  weather. 

Stanley,  Wis.,  May  24,  1931 — Seeding  is  finished. 
Dry  weather  has  prevailed  and  plants  are  backward 
because  of  lack  of  moisture.  We  have  reduced  acreage 
exactly  26  per  cent.  This  fact  accounts  for  the  early 
finish  of  our  seeding. 

Waterloo,  Wis.,  June  1,  1931 — Early  peas  look  good 
but  stand  on  late  ones  is  thin.  We  have  had  no  hail, 
but  in  the  territory  around  us  there  has  been  some  se¬ 
vere  hail  with  considerable  damage  to  peas.  In  our 
particular  territory  we  are  very  badly  in  need  of  rain, 
and  will  have  to  have  more  than  a  normal  amount  of 
rainfall  from  now  on  to  bring  the  crops  through. 

Whitewater,  Wis.,  June  1,  1931 — First  sowing  of 
Alaskas  now  in  full  bloom.  Look  100  per  cent,  al¬ 
though  they  usually  do  at  just  this  time,  and  anything 
can  happen  in  next  two  or  three  weeks.  We  have  had 
more  moisture  than  most  sections  of  state,  but  there  is 
no  surplus,  and  a  few  days  of  hot  weather  will  tend 
to  shorten  crop.  Sweets  look  fair.  Should  start 
packing  about  June  20th. 

TOMATOES 

Indianapolis,  Ind.,  May  27,  1931 — Just  setting.  Con¬ 
siderable  grief  from  cutworms,  which  should  be  cor¬ 
rected  by  the  present  warm  weathei;. 

Hurlock,  Md.,  June  1,  1931 — Not  all  set  as  yet. 
Smaller  acreage. 

Modeltown,  N.  Y.,  June  1,  1931 — Just  planting.  Same 
acreage  as  1930. 

Chillicothe,  Ohio,  May  31,  1931 — Quite  a  few  plants 
were  lost  by  the  freeze  a  week  ago  Saturday  night. 
Rains  are  a  little  scattered  over  the  state  in  canning 
areas,  but  on  the  whole  surface  moisture  is  adequate. 

Whitewater,  Wis.,  June  1,  1931 — We  will  not  pack 
tomatoes  this  season.  We  hear  of  reports  of  severe 
damage  by  hail  in  one  or  two  locations,  but  as  far  as 
we  know  we  had  no  hail  at  either  of  our  plants. 

CORN 

Clinton,  Me.,  May  25,  1931 — Crops  for  canning  in 
this  vicinity  are  just  being  planted.  It  appears  that 
the  acreage  for  1931  will  be  smaller  than  in  previous 
years. 


(Continued  on  page 35^ 
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•MLIN-CHAWAN 


1928  MODEL  VINER 

MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 

CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 

VARIABLE  speed  drive  to  BEATER 
CYLINDER  ONLY 

Patented  March  15,  1928 
(REEVES  Tranamitaion) 

CHISHOLM -RYDER  COMPANY,  Incorporated 


MANUFACTURERS  OF 

Green  Pea  Viners 
Green  Pea  Feeders 
Green  Bean  Graders 
Green  Bean  Cleaners 
Green  Bean  Snippers 
Conveyors 
Can  Markers 
Lift  Trucks 


NIAGARA  FALLS,  N.  Y. 

SPECIAL  MACHINERY  BUILT 
TO  ORDER 


SPECIAL  AGENTS 

JAMES  Q.  LEAVITT  COMPANY 
Ogden,  Utah 

A.  K.  ROBINS  &  CO.,  INC. 
Baltimore,  Md. 

BROWN  BOGGS  FOUNDRY  St 
MACHINERY  COMPANY,  Ltd. 
Hamilton,  Ontario 


CORN  MIXER  NEW 

f  ^  OSCILLATING 

W  MIXING 

^|rir%-  MOTION 


Prevents  burning  of  Corn 
on  steam  Sprays,  gives 
better  mixed  batch  in  less 
time. 

Write  US  today  for  full  information. 


BERLIN  CHAPMAN  CO.,  Berlin,  Wisconsin 

,pEM.IMn«PMAM. 

'Ocanning\^ 


VCANNING^  MACHINERY 

JV  Single  Unit  orJ!  Complete  Canning  Plant' 


12 


June  8,  1931 


Meeting  N.  C.  A.  Board  of  Directors 

Headquarters,  Washington,  D.  C. 

May  28th,  1931 


aT  the  meeting  of  the  Board  of  Directors  held  in  the 
Washington  office  of  the  National  Canners  Asso- 

^  elation  on  May  28,  there  was  an  exceptionally 
large  attendance  of  members  of  the  Board,  Chairmen 
of  Sections  and  officers  of  state  canners’  associations. 
On  the  day  preceding  the  Board  meeting  several  com¬ 
mittees  of  the  Association  met  and  formulated  recom¬ 
mendations  for  presentation  to  the  Directors.  Action 
taken  by  the  Board  at  its  meeting  included : 

Approval  of  the  revised  budget  covering  expendi¬ 
tures  for  the  year  1931,  which  included  some  reduc¬ 
tions  from  the  budget  tentatively  approved  in  January. 

Approval  of  the  recommendation  of  the  Administra¬ 
tive  Council  that  the  maximum  dues  to  be  paid  by  an 
individual  member  of  the  Association,  including  its 
subsidiary  companies,  be  fixed  at  $40,000. 

Approval  of  the  week  of  January  25,  1932,  as  the 
date  of  the  next  annual  convention. 

Approval  of  the  report  from  the  Canners  Conference 
Committee  that  further  consideration  be  given  to  the 
revised  form  of  food  guaranty  now  being  circulated 
by  distributors,  and  that  the  Canners  Conference  Com¬ 
mittee  be  given  full  authority  to  finally  approve  a  form 
of  guaranty  to  be  agreed  upon  at  a  joint  conference 
with  distributors,  which  is  to  be  held  not  later  than 
July  10,  1931. 

Approval  of  the  recommendations  submitted  by  the 
Committee  on  Statistics  with  reference  to  the  quaT- 
terly  survey  of  stocks  of  canned  foods,  presentation  of 
a  request  to  the  Census  Bureau  for  separate  statistics 
on  additional  products  in  the  biennial  census  of  1931, 
and  retention  of  the  present  system  of  canning  crop 
statistics. 

Modification  of  the  application  blank  for  member¬ 
ship  so  as  to  provide  further  information  respecting 
canners  desiring  to  become  members  of  the  Associa¬ 
tion. 

Reference  to  the  Conference  Committee,  with  power 
to  act,  of  the  subject  of  cancellation  of  contracts  by 
distributors  and  the  possibility  of  the  distributors’  or¬ 
ganizations  appointing  committees  to  examine  distrib¬ 
utors’  books  when  shipping  instructions  have  been 
withheld  or  efforts  made  to  cancel  sales  contracts. 

The  report  of  the  Secretary  was  briefly  reviewed  in 
an  opening  address  by  President  Harding. 

Cancellation  of  Contracts 

IN  his  report  the  Secretary  referred  to  the  cancella¬ 
tion  of  contracts  by  distributors,  and  made  the  sug¬ 
gestion  that  it  would  seem  appropriate  for  the  Na¬ 
tional  Canners  Association  to  request  the  distributors’ 
organizations  to  appoint  committees  to  examine  dis¬ 
tributors’  books  when  shipping  instructions  have  been 
withheld  or  efforts  made  to  cancel  sales  contracts,  this 
examination  to  determine  whether  or  not  the  distrib¬ 
utor  had,  for  any  reason,  substituted  other  purchases 
than  those  which  had  been  contracted  for  future  de¬ 


livery.  It  was  recalled  that  some  years  ago  when 
there  was  abuse  of  the  pro-rata  contract,  the  National 
Cenners  Association  established  regional  boards  to  ex¬ 
amine  canners’  books  to  see  whether  or  not  the  pro¬ 
rata  deliveries  made  by  canners  were  justified. 

By  unanimous  vote  of  the  Board  the  subject  was  re¬ 
ferred  to  the  Conference  Committee  with  power  to  act. 

Budget  and  Dues 

The  report  of  the  Finance  and  Executive  Com¬ 
mittees,  which  recommended  the  final  budget  of 
expenditures  for  the  current  year,  was  presented 
by  Chairman  C.  E.  Hume  and  was  approved  by  the 
Board.  The  revised  budget  embodied  some  reductions 
from  the  tentative  budget  adopted  at  the  time  of  the 
convention,  these  changes  being  such  as  were  shown  to 
be  feasible  in  view  of  expenditures  to  date.  The 
Finance  and  Executive  Committees,  the  President  and 
the  Treasurer  expressed  the  hope  that,  through  eco¬ 
nomies  now  being  effected,  the  expenditures  may  be 
further  reduced  without  impairing  the  efficiency  of  the 
Association’s  service. 

The  Board  adopted  the  recommendation  of  the  Ad¬ 
ministrative  Council  that  the  maximum  dues  to  be  paid 
by  an  individual  member  of  the  Association,  including 
its  subsidiary  companies,  be  $40,000. 

Revised  Food  Guarantee 

C CHAIRMAN  Royal  F.  Clark  reported  to  the  Board 
j  recommendations  of  the  Canners  Conference  Com- 
^mittee,  formulated  at  a  meeting  of  the  committee 
on  Wednesday  evening,  with  respect  to  the  proposed 
revised  food  guarantee.  These  recommendations, 
which  were  adopted  by  the  Board,  were  as  follow’s: 

“The  Conference  Committee  of  the  National  Canners 
Association  recommends  to  the  Board  of  Directors  that 
all  members  of  the  Association  be  advised  that  the  re¬ 
vised  form  of  food  guaranty  which  is  now  being  circu¬ 
lated  in  certain  markets  is  not  considered  satisfactory 
by  the  committee,  and  that  further  consideration  be 
given  to  the  w'ording  of  the  same. 

“The  committee  further  recommends  that  the  Secre¬ 
tary  of  the  National  Canners  Association  notify  all 
members  of  the  Association  and  distributors’  organiza¬ 
tions  concerned  of  the  action  taken  by  the  National 
Canners  Association. 

“Your  committee  further  recommends  that  all  state 
associations  be  advised  of  the  action  taken  by  the 
Board  of  Directors  and  that  the  state  associations  be 
requested  to  make  suggestions  concerning  the  wording 
of  a  revised  guaranty. 

“The  committee  also  recommends  that,  after  further 
consideration  of  this  guaranty  by  the  Conference  Com¬ 
mittee,  this  committee  be  given  full  authority  to  finally 
approve  a  form  of  guaranty  to  be  agreed  upon  at  a 
joint  conference  with  distributors,  which  is  to  be  held 
not  later  than  July  10,  1931.” 
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HUSKER/ 

CUTTER 


Quality  Has  No  Substitute” 

THE  UNITED  COMPANY 


CONTINENTAL  TRUST  BUILDING 


Built  and  guaranteed  by 
Fay  &  Scott 


BALTIMORE 


MARYLAND 


••HEINZ”  HAND  MADE 


Cheaper  Tomato  Baskets 

Three  Baskets  -  Three  Prices 

We  are  now  making  the  three  following  types 

of  §  Baskets. 

1 .  Our  famous  “Heinz”  hand  made,  heavy  hoop 
basket  with  6  cross  braces. 

2.  Machine  made,  heavy  top  hoop,  galvanized 
metal,  non-rust  hoop  at  bottom. 

3.  Machine  made  basket  with  flat  wood  veneer 
hoops. 

We  are  the  largest  basket  manufacturers  in  the  U.  S. 

and  our  quality  is  nationally  known. 

Write  for  samples,  literature  and  prices. 

Planters  Manufacturing  Co.,  Inc . 
Portsmouth.  Virginia. 


MACHINE  MADE 


Below  U.  S.  Std.  Grade  But 

Not  Illegal. 


Proper  cleaning  of  Peas  is  the  first  step  in  making 
sure  that  your  pack  is  not  below  U.  S.  Std.  True, 
there  are  other  considerations  but  if  your  peas  are 
properly  cleaned,  100%  on  the  other  points  will  not 
save  them. 

The  MONITOR  Pea  Cleaner  is  dependable.  Run 
as  it  should  be,  it  is  absolutely  the  best  Pea  Cleaner 
built.  We  except  none. 

Why  not  make  sure  of  your  cleaning  by  using  a 
MONITOR?  Or  if  you  already  use  it,  see  that  it  is  in 
good  shape  and  then  use  it.  It  will  pay  you. 

HUNTLEY  MFG.  CO. 

P.O.  Drawer  25  BROCTON,  N.  Y. 

(FormeHy  at  SILVER  CREEK.  N.  Y.) 
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Collection  of  Statistics 

IN  the  absence  of  Chairman  H.  E.  MacConaughey,  of 
the  Committee  on  Statistics,  who  was  unable  to  be 
present  on  account  of  illness,  Acting  Chairman  W. 
Earle  Withgott  reported  to  the  Board  recommenda¬ 
tions  formulated  by  the  Committee  on  Statistics  at  its 
meeting  on  Wednesday  afternoon.  The  Board  adopted 
the  recommendations  as  follows. 

“The  Committee  on  Statistics  recommends  to  the 
Board  of  Directors  that  they  approve  the  plan  prepared 
by  the  Foodstuffs  Division  of  the  Bureau  of  Foreign 
and  Domestic  Commerce  for  the  quarterly  collection  of 
statistics  on  stocks  of  canned  com,  peas,  tomatoes, 
wax  and  green  beans,  peaches,  pineapple  and  salmon, 
with  the  suggestion  that  consideration  be  given  to  the 
extension  of  this  list  of  products  insofar  as  it  is  pos¬ 
sible  to  secure  the  co-operation  of  the  distributors. 

“The  Committee  on  Statistics  recommends  that  the 
Board  of  Directors  request  the  Census  Bureau  to  pro¬ 
vide  in  the  biennial  census  of  1931  separate  statistics 
on  additional  products  which  have  become  important 
in  the  industry’s  output. 

“The  Committee  on  Statistics  approves  the  retention 
of  the  present  system  of  canning  crop  estimates. 

With  respect  to  the  suggested  plan  for  the  collection 
of  statistics  by  the  Bureau  of  Agricultural  Economics 
on  carload  shipments  of  canned  foods  by  varieties, 
showing  the  origin  by  state  and  destination  of  ship¬ 
ments,  the  Board  deferred  action,  in  view  of  the  desir¬ 
ability  of  further  preliminary  study  of  the  suggested 
plan. 

McNary-Mapcs  Law 

Dr.  Paul  B.  Dunbar  and  Dr.  W.  B.  White,  of  the 
Food  and  Drug  Administration,  spoke  briefly  con¬ 
cerning  the  progress  of  the  work  in  formulating 
standards  under  the  McNary-Mapes  law.  They  stated 
that  during  the  present  packing  season  the  members 
of  the  staff  working  on  standards  will  have  an  oppor¬ 
tunity  to  develop  information  they  need.  It  is  ho^d 
to  have,  by  next  winter,  tentative  standards  formu¬ 
lated  for  corn,  green  beans  and  small  fruits,  such  as 
loganberries  and  strawberries,  so  that  the  standards 
can  be  promulgated  and  made  effective  before  next 
year’s  pack.  The  Board  was  reminded  that  any  stand¬ 
ards  adopted  affecting  next  year’s  pack  will,  of  course, 
apply  to  the  carryover  from  the  pack  of  1931. 

Dr.  Dunbar  pointed  out  that  the  nature  of  some 
products  is  such  that  they  do  not  lend  themselves  to 
the  establishment  of  standards.  He  also  m.entioned 
that  the  Administration  is  now  assembling  informa¬ 
tion  on  spinach,  sauerkraut  and  beets,  but  it  is  impos¬ 
sible  to  indicate  the  time  at  which  standards ,  for 
these  products  will  be  completed.  ^  ’ 

Grading  and  Inspection  of  Canned  Foods 

Mr.  Wells  A.  Sherman,  of  the  U.  S.  Bureau  of 
Agricultural  Economics,  explained  ^  the  grading 
and  inspection  service  to  be  established  by  that 
Bureau  beginning  July  1st  under  authority  given  by 
an  amendment  to  the  last  agricultural  appropriation 
act.  Mr.  Sherman  stated  that  inspection  and  grading 
will  be  done  only  on  request,  and  that  the  fees  to  be 
giarged  will  probably  vary,  depending  on  whether  the 
Bureau  is  asked  to  inspect  samples  drawn  from  a  ship¬ 
ment  or  to  send  an  inspector  to  a  warehouse.  The 
amount  that  the  Bureau  can  expend  in  the  service  is 
expressly  limited  by  the  appropriation  act,  and  the 


fees  are  to  be  so  fixed  as  to  cover  the  cost  of  the  service 
as  rendered.  The  proof  of  the  interest  of  the  canning 
industry  in  the  service  will  be  shown  by  the  amount 
of  receipts  from  the  service  during  the  next  year. 

If  the  certificate  designating  the  products  by  code 
numbers  is  to  be  worth  much,  the  goods  bearing  a 
given  code  mark  must  be  of  uniform  quality.  If  the 
code  mark  means  only  the  date  on'  which  the  product 
was  packed  and  not  a  uniform  quality  of  the  goods 
bearing  that  mark,  the  certificate  will  not  be  worth 
much.  Mr.  Sherman  indicated  that  the  Bureau  would 
probably  ask  for  samples  in  twice  the  quantity  needed 
for  the  first  inspection,  and  that  half  of  the  sample 
would  be  held  so  that  the  Bureau  would  be  in  position 
to  pass  upon  any  questions  that  might  later  develop 
with  respect  to  the  lot  of  goods  from  which  the  samples 
were  taken. 

Progress  of  Simplification  of  Containers 

Mr.  P.  H.  H.  Dunn  informed  the  Board  that  to 
date  the  Division  of  Simplified  Practice  has  se¬ 
cured  the  approval  of  about  1,000  companies  to 
the  program  for  simplification  of  containers. 

The  one  strenuous  objection  which  seems  to  be  hold¬ 
ing  up  the  securing  of  the  approval  of  a  majority  of 
the  industry  is  the  objection  of  some  canners  to  chang¬ 
ing  their  No.  10  can  from  6  3-16  x  6  61-64  inches  to 
6  3-16  X  7  inches.  The  Division  of  Simplified  Practice 
believes  it  is  extremely  important  that  the  approval  of 
these  canners  be  obtained  if  the  recommendation  is  to 
be  a  success. 

There  have  been  several  objections  voiced  by  groups 
using  certain  size  cans  which  have  been  eliminated  in 
favor  of  sizes  which  are  more  popular.  This  is  partic¬ 
ularly  true  as  regards  certain  sizes  of  cans  used  by  the 
grapefruit  trade,  as  well  as  the  olive  packing  trade. 

All  of  these  suggestions  and  criticisms  which  have 
been  received  will  be  submitted  to  the  National  Can¬ 
ners  Committee  on  Simplification  of  Containers  in 
order  that  they  may  be  guided  in  future  revision  of 
this  recommendation. 

In  accordance  with  the  action  of  the  Conference 
Committee  for  canners  and  canned  food  distributors  in 
Chicago  in  January,  the  Division  of  Simplified  Practice 
wrote  to  ten  associations  representing  the  fish'  packing 
trade  throughout  the  country  in  an  effort  to  learn 
whether  they  would  be  interested  in  the  simplification 
of  fish  cans.  One  group  only  out  of  the  ten  was  in 
favor  of  going  ahead  with  such  a  program,  so  that  the 
matter  has  temporarily  been  tabled. 

Tomato  Tariff 

Mr.  Carl  Scudder,  Chairman  of  the  Tomato  Tariff 
Committee,  in  reporting  that  the  committee 
would  take  appropriate  action  in  the  new  inves¬ 
tigation  of  tomato  products,  asked  the  tomato  canners 
to  be  prepared  to  furnish  necessary  information  and 
other  assistance  that  the  committee  will  require.  The 
investigation,  as  announced  by  the  Tariff  Commission, 
will  not  be  undertaken  until  after  the  present  packing 
season. 

Can  Openers 

AS  Chairman  of  the  Committee  on  Can  Openers,  Mr. 
C.  E.  Hume  reported  a  greatly  increased  effort  by 
opener  manufacturers  to  push  the  sale  of  the 
more  efficient  devices,  and  greater  interest  by  both 
canners  and  canned  food  dealers  in  getting  the  proper 
distribution  of  openers.  The  efforts  of  the  committee, 
he  stated,  have  undoubtedly  improved  the  methods  of 
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This  is  a  Real  Double 
Seamer  -  -  Not  a  Tov 


AMS  No.  131-B  Double  Seamer  does  the  same  high  class 
job  of  can  closing  as  the  big,  automatic  AMS  Double 
Seamers  which  are  the  standard  of  the  industry  every¬ 
where. 

The  operating  principle  used  to  produce  the  double  seams 
with  AMS  No.  131-B  Double  Seamer  is  the  same  as  on 
many  of  the  most  popular  AMS  Automatic  Double 
Seamers.  Both  the  chuck  and  the  seaming  rollers  used 
on  AMS  No.  131-B  Double  Seamers  are  identical  with 
those  of  many  of  the  more  expensive  AMS  Seamers. 

AMS  No.  131-B  Double  Seamer  produces  perfect,  tight 
double  seams  on  Sanitary  food  cans.  It  is  by  far  the 
strongest,  most  durable  and  easiest  double  seamer  of  its  type  to  operate.  A  boy  or  girl 
can  work  it.  It  will  give  a  lifetime  of  dependable  service. 


AMS  No.  131-B  Double  Seamer  ananged  with 
pulley  and  gear  for  power  drive. 


AMS  No.  131-B  Double  Seamer  can  be  furnish¬ 
ed  with  pulley  for  power  drive  or  with  hand 
crank  for  hand  operation. 

It  is  adjustable  for  standard  sizes  of  Sanitary 
(Ians  of  all  heights  from  No.  1  to  No.  10. 

Each  seaming  ring  assembly  is  made  with  four 
adjustments  to  handle  four  different  diamet¬ 
ers  of  cans.  The  chuck  is  the  only  change  part 
required  for  each  diameter. 

This  is  the  ideal  closing  machine  for  home 
and  community  canning,  experimental  la¬ 
boratories  and  as  an  Utility  machine  in 
packing  plants. 

Write  us  today  for  complete  descriptive  bulletin 
and  prices  on  AMS  No.  131-B  Double  Seamer. 
State  size  number  or  send  samples  or  full  dim¬ 
ensions  of  your  cans  when  writing  for  inform¬ 
ation. 


AMS  No.  131-B  Double  Seamer  equipped  with  crank  handle 
for  hand  operation. 


The  Max  Ams  Machine  Co 

**The  House  oj  Friendly  Service** 


New  York  City 


Chicago  OWce— 310  South  Michigan  Ave.,  Chicago,  III. 


selling  openers,  and  are  accordingly  achieving  one  of 
the  chief  aims  of  the  committee. 

Addressed  by  Mr.  Phelps 

PRESIDENT  H.  W.  Phelps,  of  the  American  Can 
Company,  made  a  brief  and  forceful  talk  to  the 
Board  about  the  present  business  situation.  He 
said  that  the  man  who  can  say  just  exactly  what  is  the 
matter  with  business  is  much  wiser,  or  a  much  greater 
fool,  than  any  one  of  his  acquaintances.  There  are,  he 
said,  plenty  of  diagnoses  and  plenty  of  patent  rnedicine 
remedies.  But  there  is  no  one  satisfactory  diagnosis 
or  one  sufficient  remedy. 

Among  the  outstanding  features  of  the  situation  is 
the  fact  that  people  who  felt  two  years  ago  that  there 
was  no  top  to  be  reached  are  now  feeling  that  there  is 
no  bottom  to  where  they  are  falling.  Two  years  ago 
was  an  hysterical  period,  and  everybody  seems  to  have 
been  touched  by  it;  now  there  is  the  inevitable  re¬ 
action. 

Mr.  Phelps  expressed  his  firm  belief  that  the  indus¬ 
try  and  trade  are  not  going  broke,  and  expressed  the 
hope  that  the  recovery  would  be  a  gradual  one  rather 
than  one  artificially  accelerated.  The  way  out  is 
through  honest,  careful,  conservative,  hard  work. 
The  sooner  we  do  the  immediate  thing  before  us  in  the 
best  way  we  know  how  to  do  it,  the  sooner  we  will 
recover.  Money  is  plentiful,  at  lower  rates  than  ever 
before.  Any  man  who  wants  money  and  who  has  a 
right  to  secure  the  loan  of  money  can  get  it.  People 
seem  to  be  afraid  to  spend  because  of  the  fear  that 
prices  will  go  still  lower,  and  what  is  needed  more  than 
anything*  else  is  spending  as  if  we  were  enjoying  ordi¬ 
nary  conditions. 

Canned  foods  are  being  consumed,  Mr.  Phelps  be¬ 
lieves,  in  normal  quantities.  There  has  been  no  great 
over-production ;  neither  is  there  any  great  under-con¬ 
sumption  ;  but  prices  are  bad. 

The  industry  as  a  whole  has  done  a  wonderful  work 
in  advancing  its  production  methods,  but  the  canning 
industry  and  others  have  put  more  work  on  perfecting 
production  than  on  improving  distribution,  and  Mr. 
Phelps  believes  that  the  problems  of  distribution  are 
just  as  amenable  to  solution  by  proper  study  as  the 
problems  of  production. 

There  is  need  not  only  of  further  statistical  informa¬ 
tion,  but  of  knowledge  in  the  use  of  statistics  so  as  to 
make  them  a  real  guide  in  business. 

Referring  to  the  matter  of  prices,  Mr.  Phelps  ex¬ 
pressed  the  opinion  that  canners  need  the  courage  and 
iffie  self-respect  that  will  make  them  keep  prices  where 
they  ought  to  be.  Distributors  are  turning  goods  over 
rapidly.  Canned  food  stocks,  such  as  they  are,  are  held 
in  great  majority  by  the  canners,  and  the  control  of 
prices  for  these  stocks  is  in  the  hands  of  the  canners 
if  they  wish  to  exercise  that  control. 

The  canning  industry  as  a  whole  is  undercapitalized, 
and  that  fact  accounts  for  the  amount  of  distress 
goods  which  are  at  times  thrown  on  the  market,  and 
which  tend  to  demoralize  prices. 

Address  by  Secretary  Hyde 

SECRETARY  Arthur  M.  Hyde,  of  the  Department 
of  Agriculture,  in  a  happy  address  at  the  luncheon, 
referred  to  the  many  points  of  contact  between  the 
Department  and  the  canning  industry,  and  stated  that 
the  sponsorship  of  the  McNary-Mapes  amendment  to 
the  Food  and  Drugs  Act  was  not  only  an  unusual  thing 


For  Pulping  Toma¬ 
toes,  Pumpkins, 
Squash,  Sweet  Pota¬ 
toes,  Apples,  Prunes, 
Plums,  Figs,  Berries, 
Citrus  Fruit,  Etc. 


The  Indiana  Pulp 


HE  outstanding  pulping  machine  of  the  can- 
'■  I  ning  industry — tremendous  capacity — mini- 
V.X  mum  waste — maximum  yield — greatest  invest¬ 
ment  return. 

An  operating  capacity  of  500  bushels  of  tomatoes 
or  other  products  of  a  light,  watery  texture,  is  not 
unusual  with  this  Pulper.  In  fact  it  handles  the  pro¬ 
duct  more  rapidly  than  it  can  possibly  be  fed  to  it  so 
that  its  capacity  is  almost  unlimited  and  immeasur¬ 
able. 

The  Indiana  is  so  thorough  in  its  action  that  all 
material  worth  saving  is  saved  and  the  pomace  dis¬ 
charged  thoroughly  dry.  The  machine  is  readily 
adjustable  so  that  when  material  of  poor  grade  is 
being  run,  the  desired  quality  in  the  finished  product 
may  be  maintained. 

Only  the  best  of  workmanship  and  material  go  into 
the  construction  of  Indiana  Pulpers.  It  is  highly 
essential  that  a  Pulper  be  easy  to  keep  clean  and  sweet 
to  avoid  a  high  mold  count  and  spoilage  trouble. 
The  Indiana  is  so  designed  that  the  screen  and  frame 
can  be  quickly  removed  for  thorough  cleaning 
throughout. 

Standard  macnines  have  all  contact  parts  of  bronze 
except  shaft  which  is  steel,  and  hopper,  under-pan, 
hood  and  screens  of  copper.  Monel  metal  throughout 
or  other  metals  readily  available  if  desired. 

Let  us  send  you  complete  information  on  the  sturdy 
Indiana  Pulper  as  well  as  other  Langsenkamp  equip¬ 
ment  in  which  you  may  be  interested.  Just  clip,  fill  in 
and  mail  the  coupon  below  to 

Sprague-Sells  Corporation 

Division  of 

Food  Machinery  Corporation 

308  West  Washington  Street  Chicago,  Ill. 

EXCLUSIVE  AGENTS  EXCEPT  IN  INDIANA  FOR: 


Spraxue-Selis  Corporation 
308  West  Washington  Street 
Chicago,  Illinois 

You  may  send  us  complete  information  on  the  following 
Langsenkamp  equipment: 

□  Indiana  Pulper  _  □  Improved  Brush  Finisher 

□  Indiana  Chili  Sauce  Machine  Dlndiana  Colossal  Finisher 

□  Indiana  Paddle  Finisher  □  Kook-More  Koils  and  Tanks 

□  Langsenkamp  Copper  Kettles,  size . gal. 

Name . 

Address . 


MICHIGAN  LITHOGRAPHING  CO 


MANUFACTURERS  OF 


MAIN  OFFICE  AND  FACTORY 


GRAND  RAPIDS.  MICHIGAN 


BRANCH  OFFICES 

NEW  YORK 

CHICAGO 

EDINBURG  .  IND. 

FINDLAY,  OHIO 

COLONIAl.  BOV  COPVRIOKm 


Pedigree  Seeds 

Of  course,  you  know  whose  seeds  these  are.  We  have  advertised 
this  slogan  for  so  many  years  that  like  our  other  slogan  “Seeds 
which  Succeed”  is  known  by  everyone.  We  can  call  them  Pedigree 
Seeds  as  they  come  from  a  long  line  of  Pedigreed  ancestors,  seeds 
which  have  been  selected  carefully  for  147  years.  If  you  need  any 
seeds  of  any  variety,  of  any  quantity  for  this  summer  or  fall  ship¬ 
ment  or  after  the  1931  crop,  write  us  and  let  us  quote  you. 

Business  founded  147  years  ago. 

D.  Landreth  Seed  Company 

BRISTOL,  PA. 


SPEED  UP  FIELD  WORK 

WITH 

SWING’S  5/8  HAMPERS 

Economical  manufacturing  is  best  effected  by  using  machinery  and  supplies 
that  will  do  the  job  for  which  they  are  designed  Best  and  Cheapest. 
Swing’s  i  Bushel  Tomato  Hampers  will  start  your  Tomato  Canning  Oper¬ 
ations  right  because  each  hamper  is  Machine  Stitched  and  is  Inspected  so 
that  Every  One  we  deliver  to  our  customers  will  do  its  job  Best  and  Cheap¬ 
est.  Your  inquiry  will  bring  us  to  see  you  with  samples. 

Swing  Brothers  Inc.,  Ridgely,  Md. 


HAMPERS 

NEST 

WHEN 

EMPTY 

CRATES 

WONT 


RS 

/ 
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for  an  industry  to  do,  but  was  likewise  recognition  by 
the  industry  of  the  benefits  of  the  Food  and  Drugs  Act 
as  administered  by  the  Government.  It  showed  that 
the  industry  had  a  continuing  vision  of  what  can  be 
done  to  broaden  the  market  for  higher  quality  goods 
and  to  provide  a  better  market  for  the  canner  and  a 
safer  and  better  product  for  the  consumer.  He  ex¬ 
pressed  the.  hope  that  there  would  be  a  continuance  of 
the  intimate  and  cordial  relations  that  have  existed 
between  the  Association  and  the  industry  and  the  De¬ 
partment. 

Greetings  from  Others 

During  the  course  of  the  meeting  greetings  were 
extended  to  the  Board  of  Directors  by  Mr.  Ever¬ 
ett  Gibbs  on  behalf  of  the  Continental  Can  Com¬ 
pany,  by  ex-President  Wilbur  Orr  on  behalf  of  the  Na¬ 
tional  Food  Brokers  Association,  and  by  Secretary 
Sam  Gorsline  on  behalf  of  the  Canning  Machinery  and 
Supplies  Association. 

Crop  Reporting  System 

Mr.  Paul  Koenig,  of  the  Division  of  Crop  and 
Livestock  Estimates  of  the  Department  of  Agri¬ 
culture,  explained  to  the  Directors  the  purpose 
of  the  crop  reporting  and  estimating  work  of  the  De¬ 
partment,  and  solicited  the  hearty  co-operation  of  the 
canners  in  making  this  work  more  accurate  and  timely. 
He  explained  that  the  sole  purpose  of  the  work  was  to 
develop  for  the  grower  and  the  canner  the  information 
that  they  need  in  planning  their  operations. 

Engrossed  Resolution  Presented  to  Mr.  Hume 


Do  the  job  right. 


Peas  accurately  graded  make  a  better 
appearance  in  the  can  to  the  buying 
public. 

Why  not  add  this  appearance  and  low¬ 
er  sales  resistance  to  your  peas. 

The  Hydro-Geared  Grader  will  give  your 
peas  this  appearance. 

Send  for  the  names  of  satisfied  users 
and  ask  them. 

Write  for  circular 

The  Sinclair-Scott  Co. 

Wells  and  Fatapsco  Sts. 

Baltimore,  Md. 


Mr.  C.  E.  Hume,  President  of  the  Association  in 
1930,  was  presented  with  an  engrossed  copy  of 
the  resolution  adopted  at  the  Chicago  convention 
expressing  the  Association’s  appreciation  of  his  ser¬ 
vices  during  his  term  of  office. 

Government  Official  Guests  at  Luncheon 

/\T  the  noon  luncheon  there  were  present  besides  the 
/A  members  of  the  Board  a  number  of  invited 
guests,  including  officials  from  the  various  Gov¬ 
ernment  departments  whose  activities  are  of  interest 
to  the  canning  industry.  The  luncheon  furnished  an 
opportunity  for  the  canners  present  to  make  the  per¬ 
sonal  acquaintance  of  Government  officials  with  whom 
they  have  so  much  indirect  contact.  These  guests  in¬ 
cluded. 

U.  S.  Department  of  Agriculture 
Dr.  E.  C.  Auchter,  Chief  Division  of  Horticulture, 
Bureau  of  Plant  Industry. 

Dr.  F.  C.  Blanck,  Chief  Food  Research  Division,  Bu¬ 
reau  of  Chemistry  and  Soils. 

Mr.  R.  W.  Dunlap,  Assistant  Secretary  of  Agricul¬ 
ture. 

Dr.  Karl  F.  Kellerman,  Associate  Chief  Bureau  of 
Plant  Industry. 

Mr.  C.  W.  Kitchen,  Assistant  Chief  Bureau  of  Agri¬ 
cultural  Economics. 

Dr.  Henry  G.  Knight,  Chief  Bureau  of  Chemistry 
and  Soils. 

Mr.  Paul  L.  Koenig,  Division  of  Crop  and  Livestock 
Estimates,  Bureau  of  Agricultural  Economics. 

Mr.  Reginald  Royston,  Division  of  Crop  and  Live¬ 
stock  Estimates,  Bureau  of  Agricultural  Economics. 

Dr.  William  A.  Taylor,  Chief  Bureau  of  Plant  In¬ 
dustry. 


All  Products  cooked  SUCCESSFULLY,  ONLY 
in  RETORTS— A^o  Breakdowns! 

IMPROVED  STEEL  PROCESS  RETORT. 
Constructed  to  use  either  dry  steam  or  open  bath 
process. 


1404-1410 
THAMES  STREET 
BALTIMORE  -  MD. 

SUCCESSORS  TO 

GEO.W.  ZASTROW 


MADE 
■  BY 


ZASTROW 
MACHINE  CO. 

INC. 


*Heekins  promise  is  as 
good  as  a  bond.  Your 
quota  of  cans  will  be 
delivered  on  time. 


Those  canners  who  insist  on  Heekin  Cans  year  after  year 
are  our  best  salesmen.  Many  of  them,  unknown  to  us,  write 
glowing  letters  of  recommendation  to  their  friends  in  the 
canning  industry.  They  know  that  Heekin’s  promise  is  as 
good  as  a  bond  . . .  that  every  shipment  is  delivered  on  time 
.  .  .  that  Heekin  quality  is  a  standard  in  the  industry  and 
there  is  a  personal  interest  between  Heekin  and  the  canner. 
That  is  the  reason  our  customers  stay  with  us  and  go  out 
of  their  way  to  recommend  Heekin  Cans  to  their  friends. 
The  Heekin  Can  Co.,  Cincinnati,  Ohio. 
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Dr.  W.  B.  White,  Food  Control  Division,  Food  and 
Drug  Administration. 

Mr.  Paul  Williams,  Division  of  Warehousing,  Bureau 
of  Agricultural  Economics. 

Dr.  A.  F.  Woods,  Director  of  Scientific  Work. 

Dr.  Paul  B.  Dunbar,  Food  and  Drug  Administration. 

U.  S.  Department  of  Commerce 
Mr.  P.  H.  H.  Dunn,  Division  of  Simplified  Practice, 
Bureau  of  Standards. 

Mr.  R.  S.  Hollingshead,  Assistant  Chief,  Foodstuffs 
Division,  Bureau  of  Foreign  and  Domestic  Commerce. 


Mr.  E.  B.  Montgomery,  Chief  Foodstuffs  Division, 
Bureau  of  Foreign  and  Domestic  Commerce. 

Mr.  Lewis  B.  Radcliffe,  Assistant  Commissioner,  Bu¬ 
reau  of  Fisheries. 

Mr.  William  M.  Steuart,  Director  of  the  Census. 

U.  S.  Navy  Department 

Capt.  Frederick  G.  Pyne,  Bureau  of  Supplies  and  Ac¬ 
counts. 


(Continued  next  week.) 


Better  Profits 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


A  FRIEND  said  the  other  day:  “After  years  of  ex¬ 
perience  with  canners,  I  am  convinced  your  arti- 
■  cles  receive  little  attention  from  them  and  less 
action.” 

.  Well,  this  may  be  the  case. 

Would  you  stop  attempting  to  help  the  canner  sell 
his  pack  profitably  or  to  avoid  as  much  loss  as  possible 
because  not  every  canner  pays  attention  to  the  articles  ? 

It  seems  to  me  we  are  years  ahead  of  sales  with  can¬ 
ning  practice  and  theory.  Magazines  are  still  filled 
with  technical  articles,  fine  photographs  and  instruc¬ 
tions  as  to  how  crop  yields  can  be  increased. 

The  trade  paper  carrying  sales  articles  is  the  excep¬ 
tion  rather  than  the  rule.  The  association  trying  to 
help  its  members  sell  to  better  advantage  is  frowned 
on  by  the  bigger  men  in  the  industry. 

Today  there  are  many  canners  carrying  spot  stocks 
which  have  been  in  their  hands  for  more  than  one  sea¬ 
son  and  they  are  down  in  the  bottoms,  figuring  on  how 
soon  they  can  plant  more  corn  to  pile  in  their  ware¬ 
houses  until  some  buyer  takes  it  at  his  own  price. 
Scarcely  a  canner  starts  the  season  without  rearrang¬ 
ing  some  machinery  in  his  plant  in  order  that  he  may 
pack  more  economically — and  install  new  machinery, 
scrapping  the  old,  as  soon  as  the  newer  apparatus  is 
on  the  market. 

Sales  are  allowed  to  drift  except  for  a  single  trip 
on  the  trade  and  a  yearly  visit  to  the  brokers. 

Information  regarding  shipments  and  stocks  on  hand 
as  well  as  the  total  pack  or  intended  acreage,  is  reluc¬ 
tantly  given,  if  at  all,  to  organizations  compiling  and 
disseminating  it. 

Everyone  goes  along  on  the  theory  that  the  canner 
has  always  muddled  through  some  w^ay  and  that  he 
will  succeed  in  doing  so  again  this  season. 

Some  organization  has  been  distributing  buttons 
bearing  the  legend  “1931  will  reward  fighters.” 

If  this  is  true,  and  I  suspect  it  is,  for  what  shall  we 
fight  in  order  to  win  the  reward? 

ril  tell  you;  let’s  fight  for  more  sales-sense  on  the 
part  of  all  canners ! 

So  far  they  have  been  deriving  it  from  experience, 
personal  and  often  disappointing. 

()nly  the  other  day  one  told  me  with  considerable 
satisfaction  that  he  had  a  new  broker,  we’ll  say  in  New 


York  City,  because  that  is  not  the  place  where  the 
broker  in  question  is  located. 

This  broker  in  question  has  always  represented  a 
large  canner  and  one  whom  from  time  to  time  puts 
goods  on  the  market  with  prices  governing  them  which 
are  bound  to  overcome  all  competition. 

My  friend  knew  nothing  of  this,  but  felt  and  still 
hopes  he  will  get  action  from  the  broker  he  has  newly 
appointed. 

Another  acquaintance  gave  his  account  last  spring 
to  a  broker  who  was  representing  one  of  the  largest 
line  packers  in  the  country.  He  hopes  he  will  get  the 
breaks!  He’s  just  muddling  along! 

As  matters  stand,  suppose  a  canner  has  spot  stocks. 
He  has  been  holding  them  since  last  fall,  hoping  mar¬ 
kets  would  strengthen.  He  receives  occasional  inqui¬ 
ries.  He  quotes  his  goods  and  nothing  happens.  Later 
he  hears  of  some  other  canner  who  sold  for  less.  He 
knows  nothing  of  the  quality  furnished  and  often  in¬ 
correctly  assumes  it  was  up  to  that  of  his  offerings. 

Sooner  or  later  the  bank  interested  in  the  stocks 
being  held  will  put  on  a  little  pressure  by  way  of  in¬ 
quiry  as  to  what  markets  are,  the  canner  will  weaken 
and  some  goods  will  be  unloaded  at  prices  below  the 
cost  of  production. 

If  packs  are  offered  generally  through  a  field  broker, 
that  broker  is  operating  for  the  account  of  all  parties 
making  him  offers.  The  lowest  priced  goods  he  has  are 
the  ones  he  moves  first,  quality  stocks  in  his  hands  for 
selling  at  slightly  higher  prices  are  forgotten  until  low- 
priced  goods  have  been  disposed  of. 

The  average  canner  need.^  to  do  ynore  personal 
selling. 

He  needs  to  see  his  trade  more  often ;  he  must  know 
his  brokers,  who  they  represent,  whether  or  not  they 
have  competitive  accounts. 

The  countless  small  canners  of  the  country  may 
never  hope  to  be  able  to  sell  their  pack  as  a  whole,  and 
do  it  personally,  but  they  can  pool  their  accounts  with 
neighboring  canners;  let  some  one  with  sales  knowl¬ 
edge  and  sales  sense  sell  their  packs  for  them  as  a  unit. 

There  is  not  a  state  where  canned  foods  are  put  up 
there  is  no  section  of  the, country  in  which  this  plan 
can  not  be  worked  to  splendid  advantage. 
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CLOSING  MACHINES 
REGARDLESS 
OF  OUTPUT 

WE  MAKE  EVERY  MACHINE 
FOR  CAN-MAKERS  REGARDLESS 
OF  THE  STYLE  OF  CAN  OR  THE 
NUMBER  REQUIRED.  SEND  US 
YOUR  CAN-MAKING  PROBLEMS. 

WE  MAY  CUT  YOUR  COSTS. 


NO.  tt7  DOUBLE-SCAMER 


CAMERON  CAN  MACHINERY  CO. 

240  North  Ashland  Avenue  CHICAGO,  U.  S.  A. 


NO.  SI  ROTARV  DOUBLE^AMER 


NO.  1S1  DOUBLE-SEAMER 


22 


THE  CANNING  TRADE 


June  8,  1931 


If  such  sales  groups  can  be  organized  in  only  three 
or  four  states  this  summer,  the  next  step  will  be  the 
close  co-operation  of  these  sales  groups. 

Information  as  to  the  acreage  intended,  crops  har¬ 
vested  and  canned,  is  all  good  information  to  have,  but 
is  of  little  value  in  comparison  with  knowledge  as  to 
the  prices  at  which  Neighbor  Jones  sold  ten  thousand 
cases  of  corn. 

It  seems  as  if  we  have  been  going  at  the  matter  of 
co-operation  with  one  another  from  the  wrong  end.  We 
have  been  trying  to  get  all  the  canners  of  a  product  in 
a  state,  and  then  in  the  country,  into  a  fact-finding  and 
disseminating  organization. 

Let’s  get  three  or  four  or  five  or  six  canners  in  one 
locality  working  together  as  a  sales  unit.  Let’s  get 
them  accustomed  to  giving  information  regarding  their 
pack,  prices  at  which  it  is  held,  its  quality,  etc.,  to  some 
individual  charged  with  the  responsibility  of  sell¬ 
ing  it. 

If  this  is  done,  how  long  do  you  suppose  it  will  be 
before  the  five  or  six  canners  will  be  doubled  in  num¬ 
ber  ;  how  long  do  you  suppose  it  will  be  before  the  five 
or  six,  the  ten  or  twelve  join  with  some  similar  group 
in  some  other  section  for  the  interchange  of  this  infor¬ 
mation  through  their  sales  head? 

It  may  sound  like  heresay,  but  I  say  we  have  enough 
new  and  up-to-date  canning  machinery  with  which  to 
can  all  our  nation  can  consume  and  all  we  may  hope 
to  export. 

Sales  help  to  be  secured  must  be  more  personal  and 
unselfish  than  the  present  brokerage  set  ups  with 
which  we  are  familiar.  The  sales  department  of  the 
large  canner  operates  selfishly  for  him. 

The  sales  help  of  most  benefit  to  the  small  canner 
will  be  help  that  will  operate  selfishly  for  him  and  not 
for  the  buyer. 

The  canner  today  needs  sales  engineering  as  he 
never  has  needed  it  before. 

Co-operation  with  his  fellow-canner  will  hurry  the 
time  when  this  sales  help  can  be  made  available. 

There  are  few  canners  who  will  not  loan  machinery 
that  can  be  spared  or  parts  that  are  not  in  use. 

They  should  be  willing  to  exchange  ideas  as  to 
market  price  trends  and  total  stocks  in  a  locality  with 
their  neighboring  canner. 

The  extent  to  which  they  are  willing  to  do  this  will 
mark  their  success  in  1931. 


STRASBURGER  &  SIEGEL 

Consulting  Food  Chemists  and  Bacteriologists 

U.  S.  Licensed  Graders  of  Canned  Foods 


CANNING  NEWS  AND  NOTES 

What’s  doing  in  all  parts  of  the  Country.  New  firms, 
shangcs  etc. 

Silver  Key  Sweet  Com  Wanted — The  Dayton,  Price 
&  Co.,  Ltd.,  No.  1  Park  avenue,  are  endeavoring  to 
locate  the  producer  of  “Silver  Key  Sweet  Corn.”  They 
will  appreciate  word  from  anyone  acquainted  with 
such  a  trade-mark 

Large  Vegetable  Cannery  Planned — ^The  largest  veg¬ 
etable  cannery  in  the  British  Empire  will  be  con¬ 
structed  at  Tecumseh,  near  Windsor,  Ontario,  by  the 
Fine  Foods  of  Canada,  Ltd.,  a  subsidiary  of  the  Minne¬ 
sota  Valley  Canning  Corporation,  providing  suitable 
arrangements  can  be  made  between  the  company  and 
the  Town  Council  of  Tecumseh,  according  to  the  Indus¬ 
trial  Department  of  the  Canadian  National  Railways. 
Like  the  parent  United  States  concern,  the  Canadian 
plant  will  pack  only  peas  and  corn  grown  from  the  com¬ 
pany’s  own  seed  strains. 

Plans  to  Enter  Canning  Business — J.  D.  Smith,  Mt. 
Airy,  N.  C.,  informs  us  that  he  is  going  into  the  can¬ 
ning  business  and  wants  full  information  as  to  proper 
procedure,  machinery,  etc. 

Perfect  Bridge  Hand  Ends  Game — A  game  of  con¬ 
tract  bridge  was  broken  up  when  George  J.  Ross,  a 
well-known  canner  of  Frederick,  Md.,  bid  a  grand  slam 
in  no  trump  and  then  laid  on  the  table  a  perfect  hand. 
He  held  the  ace,  king  and  queen  in  each  of  the  four 
suits,  and  in  hearts  he  had  the  jack. 

The  scorer  had  to  give  him  245  for  tricks,  150  for 
honors  and  1,000  for  a  grand  slam.  The  other  players 
in  the  game  were  his  wife  and  Mr.  and  Mrs.  Otho  J. 
Keller  3rd,  all  of  Frederick.  The  game  was  played  in 
the  Ross  home.  The  report  did  not  say  who  dealt  the 
cards. 

Acquires  Sears  &  Nichols  Corporation — ^The  Ladoga 
Canning  Company  has  acquired  a  controlling  interest 
in  the  Sears  &  Nichols  Corporation,  an  Indiana  corpo¬ 
ration,  that  bought  the  property  formerly  owned  by 
the  Sears  &  Nichols  Corporation  of  Ohio. 

The  new  company  will  maintain  the  same  quality  of 
products  under  the  production  management  of  Mr. 
Evan  Reicheldorfer. 

Mr.  Harry  McCartney  will  have  direct  charge  of 
sales  and  will  continue  the  sales  policies  of  the  pre¬ 
vious  company  and  under  the  same  labels.  The  sales 
office  will  remain  at  Chillicothe,  Ohio. 

Mr.  W.  C.  Bachelder  and  Mr.  Edgar  Ashby  are,  re¬ 
spectively,  President  and  Secretary  of  the  new  com¬ 
pany. 

Harvey  E.  Moore,  formerly  general  manager  of  the 
San  Francisco  Division  of  the  MacMarr-Piggly  Wiggly 
grocery  chains,  has  been  made  acting  vice-president  of 
the  Public  Food  Stores,  Inc.,  his  appointment  having 
been  made  effective  June  1. 

Incorporated — The  Superba  Packing  Company,  San 
Francisco,  Cal.,  packers  of  food  products,  has  been 
incorporated  under  the  name  of  the  Superba  Packing 
Company,  Ltd. 

New  Canning  Company — Antonio  Mavraky  has  filed 
a  statement  to  indicate  that  he  is  in  the  fruit  and  veg¬ 
etable  canning  business  at  Filbert  street  and  Miner 
avenue,  Stockton,  Cal.,  under  the  firm  name  of  the 
Bellevue  Food  Products  Company. 
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ABOUT  CONVEYOR  BOOTS 


Hansen  Boots  have 
40%  more  capacity 
without  waste  than 
any  other  conveyor 
boot. 


Hansen  Sanitary  Conveyor  Boots  are  manu¬ 
factured  in  ten  and  sixteen  inch  widths 
each  having  conveying  and  elevating  capa¬ 
city  unequalled  by  any  similar  equipment. 

Hansen  Sanitary  Conveyor  Boots  are  adapt¬ 
able  for  handling  Peas,  Beans,  Seed, 
Cherries,  Peanuts  and  similar  products. 

Hansen  Sanitary  Conveyor  Boots  measure 
and  discharge  the  product  directly  into 


buckets  so  close  there  is  no  waste.  The 
correctly  designed  measuring  device  whol¬ 
ly  eliminates  crushing. 

Hansen  Sanitary  Conveyor  Boots  never  get 
out  of  time.  The  boot  drum  is  evenly  dri¬ 
ven  from  both  sides  as  the  chain  passes  un¬ 
der  it.  Long  chain  guides  hold  the  chain 
firmly  in  place.  Chain  Stretching  does  not 
affect  the  operation  of  Hansen  Boots. 


Hansen  Sanitary  Conveyor  Boots  have  few 
parts  and  can  be  completely  disassembled 
for  cleaning  without  tools.  There  is  no 
cylinder  to  expand,  cut  or  run  tight.  The 
product  is  introduced  into  Hansen  Boots 
from  either  or  both  sides. 


Hansen  Sanitary  Conveyor  Boots  are  com¬ 
pletely  bronze  bushed  and  equipped  with 
pressure  grease  fittings.  Many  of  the  first 
Hansen  Boots  built  are  still  in  service. 
Hansen  Sanitary  ALL  STEEL  Conveyor 
Buckets  are  unbreakable  and  have  replace¬ 
able  end  bushings. 


ffnSEJw  HANSEN  Ganning  Machinery  Corporation 

. . . . . - . . — 

CEDARBURG,  WISCONSIN 

Manufacturers  ot 


Hansen  Sanitary  Conveyor  Boot 
Hansen  Quality  Pea  Grader 
Hansen  Four  Roll  Beet  Topper 
Hansen  Sanitary  Gallon  Filler 


Hansen  Whole  Grain  Corn  Cutter 
Hansen  Automatic  Tomato  Filler 
Hansen  Chili  Con  Came  Filler 


Hansen  Cora  Cooker  Filler 
Hansen  Pea  and  Bean  Filler 
Hansen  Fruit  and  Vegetable  Filler 
Hansen  Sanitary  Kraut  Filler 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  toill  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale — Machinery 

FOR  SALE — New  Copper  Steam  Jacketed  Kettles  and 
Mixers,  twelve  sizes  -  15  to  500  gallon.  Also  25  and 
50  gallon  Tilting  Kettles.  Always  in  stock,  all  extra 
heavy,  tested  226  pounds  pressure.  Buy  new  kettles 
that  carry  a  responsible  manufacturer’s  guarantee. 
Also  new  Copper  Pulp  Coils  in  stock,  for  1,000  gallon 
tanks.  Hamilton  Copper  &  Brass  Works,  Hamilton,  0. 

Kettle  Manufacturers  .  Established  1876 

FOR  SALE — 1  Chisholm  Soott  Bean  Snipper  in  A1 
condition.  Write  for  particulars. 

Hess  Stone  Co.,  Waynesboro,  Pa. 

FOR  SALE— Miscellaneous  lot  of  Can  Labelers,  Box 
Nailers,  Elgin  Syrup  Fillers,  Bottle  Washers,  Pumps 
of  various  kinds.  Choppers,  Peelers,  Mixers,  Convey¬ 
ors,  Candy  Cooling  Slabs,  Candy  Kettles,  Can  Seam- 
er,  etc. 

Address  Box  A-1819  care  of  The  Canning  Trade. 

FOR  SALE — 3  500  gal.  round  wood  tanks  54”  dia.  x  44”, 
fair  condition,  $15.00  each. 

1  500  gal.  round  wood  tank  64”  dia.  x  44”  copper 
lined,  $20.00. 

1  3J”  X  2J”  X  4  Worthington  Duplex  Steam  Pump, 
$25.00. 

1  Atlas  horizontal  slide  valve  engine,  7J”  bore,  14’^ 
stroke,  44”  x  13”  flywheel,  about  35  h.  p.,  $100.00. 

1  Never  used  1929  model  John  Bean  six  row  power 
sprayer,  $400.00. 

Above  prices  for  quick  sale,  write  or  wire. 

Chas.  G.  Summers  Jr.,  Inc.,  New  Freedom,  Pa. 

FOR  SALE — A  quantity  of  canning  tools  including  one 
Power  Monitor  Jumbo  Cherry  Pitter;  also  other 
small  canning  equipment  and  a  practically  new  com¬ 
plete  125  H.  P.  Boiler  outfit.  Send  for  list. 

Manlius  Improvement  Co.,  Manlius,  N.  Y. 

FOR  SALE— One  Berlin  Chapman  Sewer  Separator 
with  Blancher  discharge,  $100. 00. 

Oconomowoc  Canning  Co.,  Oconomowoc,  Wis. 

THE  HOLLAND  TUNNEL — with  the  greatest  of  all 
rust  problems  is  coated  with  C.  M.  C.  Why  not  eli¬ 
minate  your  rust  with  this  coating? 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Indiana. 

Wanted — Machinery 

MACHINERY  WANTED— High  speed  Sanitary  Can 
End  Dryer,  for  use  with  manufactured  gas,  in  good 
working  condition.  Send  details  and  price  to; 
National  Can  Co.,  Uphams  Corner  Station, 
Boston,  Mass. 


MACHINERY  WANTED  —  Four  second-hand  Closed 
Pressure  Kettles  in  good  'condition  with  Thermo¬ 
meter  Gauge  and  Pop  Valve.  Size  40  inches  in  dia¬ 
meter  by  72  depth.  Give  name  of  manufacturer. 
State  age,  condition  and  price.  If  possible  wish  to 
buy  them  in  Delaware,  Maryland  or  Pennsylvania. 

Address  Box  1822  care  of  The  Canning  Trade. 

WANTED— One  Corn  Washer  in  good  condition.  State 
make,  condition  and  price. 

Address  Box  A- 1823  care  of  The  Canning  Trade. 

* _  For  Sale — Plante 

FOR  SALE— 100  acres  vegetable  Plants.  Fine  stocky 

outdoor  grown  Cabbage  Plants.  Varieties:  Copen¬ 
hagen  Market,  Flat  Dutch,  Danish  Ballhead,  Wake¬ 
fields  and  Enkhuizen  Glory.  Price  $1.00  per  thou¬ 
sand.  Shipping  capacity  |  million  daily.  Well  pack¬ 
ed,  shipped  safely  anywhere.  Plenty  fine  Tomato 
Plants  from  State  Certified  Seeds  now  ready.  Also 
Pepper  and  Sweet  Potato  Plants.  Phone  or  wire  us 
for  prices,  or  come  to  our  farms. 

Old  Dominion  Plant  Co.,  Franklin,  Va. 

FOR  SALE — Field  grown  Tomato  Plants  now  ready. 
Fro.m  selected  Marglobe  Seed.  Certified  under  Law  of 
Virginia  by  George  P.  Tait  &  Son,  Seedsmen,  Norfolk. 
Government  inspected.  $1.26  per  thousand;  special 
price  in  lots  of  fifty  thousand. 

J.  K.  Mayfield,  Denmark,  S.  C. 

FOR  SALE — Tomato  Plants;  Northern  Grown,  Indiana 
Baltimore,  Greater  Baltimore,  Chalks  Early  Jewel, 
Marglobe,  Bonny  Best;  9  acres  in  all.  Good  hardy 
field  grown  and  sprayed  twice  weekly.  Plant  beds 
Madison  and  Spiceland,  Indiana;  Residence  Spice- 
and,  Ind. 

0.  L.  Rifner,  1101  Broad  St.,  New  Castle,  Ind. 

FOR  SALE— Marglobe  Tomato  Plants.  Fine  stock; 
special  price  June  1st  to  20th. 

C.  G.  Langrehr,  Delmar,  Del. 

For  Sale — Seed 

FOR  SALE — 100  bushels  1930  crop  Henderson  Bush 
Lima  Beans  grown  by  Robert  Buist  Company,  Phila¬ 
delphia,  Pa. 

C.  S.  Stevens  &  Sons,  Cedarville,  N.  J. 


Situations  Wanted 

POSITION  WANTED— As  Superintendent  of  canning  plant. 
Several  years  experience  packing  quality  goods.  All  kinds  of 
fruits  and  vegetables.  Can  furnish  good  references. 

Address  Box  B-1808  care  of  The  Canning  Trade. 


mJ/zYASOA'^ 

If  DOtlllfi  Go. 


POSITION  WANTED — As  Manager  or  Superintendent  by  practi¬ 
cal  canning  man  with  20  years  experience  in  canning  mostly  all 
fruits  and  vegetables;  also  machinist  and  builder.  Can  build 
mostly  lany  kind  of  plant,  completely  fit  it  out  and  handle  all 
parts  of  the  business.  Open  for  any  proposition. 

Address  Box  B-1805  care  of  The  Canning  Trade. 

POSITION  WANTED— Young  woman  with  twelve  years  practi¬ 
cal  experience  in  field  brokerage  business  is  open  for  position  of 
responsibility.  Capable  of  assuming  executive  duties,  including 
management  and  handling  correspondence.  Have  thorough 
knowledge  of  judging  quality  of  canned  vegetables  and  have  had 
considerable  experience  in  both  buying  and  selling. 

Address  Box  B.1820  care  of  The  Canning  Trade. 


For  full  information,  write  us  direct  or  consult 
your  Brokers. 

WAKEM  &  McLaughlin 

(INCORPORATED) 

225  E.  ILLINOIS  ST.,  CHICAGO,  ILL. 


J.  Harry  Cain 

Merchandise  Broker 
Canned  Foods  a  Specialty 

Phoenix  Building,  Baltimore,  Md. 


CAKNED  FOODS  STORAGE 


June  8,  1931 


POSITION  WANTED — As  Plant  Manager,  packing  any  of  the 
following  lines;  Tomato  Products,  Pork  and  Beans,  Snap  Beans 
and  Berries.  I  know  quality  and  can  produce  it. 

Address  Box  B-1821  care  of  The  Canding  Trade. 


WANTED— Young,  active,  experienced  factory  manager  for 
packing  plant  with  experience  in  packing  Pork  &  Beans,  Soup, 
Tomatoes,  Peas,  Corn,  Lima  Besins,  Squash  and  other  items. 
Good  position  to  the  right  man.  Answer  with  reference  and 
salary  required. 

Address  Box  B-1813  care  of  The  Canning  Trade. 


WANTED — Factory  Superintendent  familiar  with  the  packing  of 
Pork  and  Beans,  Catsup,  Puree  and  Soups.  Address,  stating 
age,  experience,  and  salary  wanted. 

Address  Box-B-1816  care  of  The  Canning  Trade. 


MONEY  Loaned  on  Consignments  at  rea¬ 
sonable  rates  of  interest  -  on  our  own  negoti¬ 
able  Warehouse  Receipts, 


Help  Wanted 


WANTED — An  experienced  Traveling  Salesman  to  call  on  the 
jobbing  trade  with  an  assorted  line  of  canned  foods. 

Address  Box  B-1814  care  of  The  Canning  Trade. 


WANTED— A  man  who  has  had  experience  in  cooking  No.  10 
tins.  Must  be  acquainted  with  air  operating  controllers. 

Address  Box  B-1818  care  of  The  Canning  Trade. 


WANTED — Chef  familiar  with  manufacturing  Catsup,  etc. 
dress  stating  age,  experience  and  salary  wanted. 

Address  Box  B-1817  care  of  The  Canning  Trade. 


Ad- 


OYSTER  STEAM  BOX 


With  improved  sliding  doors, 
doing  away  with  the  hinged 
tracks,  giving  increased  service 

Edw.  Renneburg  &  Sons  Co. 

MACHINE  AND  BOILER  WORKS 
2639  Boston  Street  Baltimore,  Md. 

WORKS 

ATLANTIC  WHARF,  BOSTON  STREET  &  LAKEWOOD  AVE. 
BALTIMORE  -  MARYLAND 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

Bliss  No*  25  Double  Seamer 

for  Double  Seaming  Irregular  Shapes 
80  to  100  a  minute 

An  entirely  automatic  machine 
that  handles  sanitary  or  dry  pack¬ 
age  cans.  End  feed  is  positive  and 
fool  proof.  Ends  with  straight 
flanges  are  used.  An  inexperi¬ 
enced  operator  successfully  runs 
this  machine.  Results  are  uni¬ 
form.  Takes  work  5"  across  cor¬ 
ners  and  up  to  9}^"  high.  Details 
on  request. 

Builders  of  the  300  a  minute  line 

E.  W.  BLISS  CO. 

!  Detroit,  Cleveland,  Chicago,  Cincinnati, 
CMles  ujnces  j  Philadelphia,  New  Haven,  Rochester 


Eliminate  causes 
of  ilatsWd  sours*' 
i^insure  sanitaiy 
cleanliness — 


Ask.  your  supply  man  for 

•7^^  F«rd  Co, 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistant  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers,  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adams  Street 
Chicaso. 


.  GAMSE'S 

ATTRACTIVE 

LABELS 


Gamse  Can  Labels  are  **Better” 
Labels, 


H.GAMSESBRO. 

L,  i  tho^aphers 

GAMSE  BUILDING 
BALTIMORE  MARYLAND 


i  ^llllllllllllllllllll■IIIIIWIIIIIIlllllllllllllltllllllllllllllllllllllllllllllllllllH^IIIIIIIHIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIHIIIIIIHIIHr■  5 


SHOULD  BE 

In  Every  Cannery  Office 

“A  Complete  Course  in  Canning” 

As  an  insurance  against  loss 

Published  by 

THE  CANNING  TRADE 
Baltimore,  Md. 


. . . 


POWDERED  APPLE  PECTIN 

SPEAS-NUTRL-JEL 

NEUTRAL  IN  COLOR  AND  FLAVOR 

Write  or  Wire  for  Samples  and  Prices 

SPEAS  MANUFACTURING  CO. 

Kansas  City,  Mo. 

Licensed  under  Patents  1,646,157,  Oct.  18,  1927;  1,655,398,  Jan.  3,  1928; 
Application  166,020  Feb.  4,  1927. 
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CANNED  FOOD  PRICES 

Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tThomas  J.  Mee^n  A  Co.,  'Howard  K  Jones  &  Co.,  iHarry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  beaded  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (California) 

White  Mammoth,  No.  2% . 

Peeled,  No.  2% . . . . 

Large.  No.  2V4 . — . . 

Peeled,  Na  2% . . . 

Medium,  No.  2% . . . — • 

Green  Mammoth,  No.  2%....~™-~~— 

Medium,  No.  2% . 

Small.  No.  2% . 

Tips,  White,  Mammoth,  No.  1  aq...... 

Small,  Na  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No  lsq.........~ . . 

BAKED  BEANS± 

In  Sauce,  8  oz . 

10  oz . . 

16  . . 

No.  21/2  . 

No.  10  . 


Balto. 

N.Y. 

4.00 

T20 

8.26 

8.16 

3.40 

2.80 

's!26 

8.06 

3.00 

2.90 

.45 

.60 

.«2>/2 

1.25 

3.35 


BEANSi 

Stringless  Stand.  Cut  Green,  No.  2  .75 

Standard  Cut  Green,  No.  10. .  4.00 

Standard  Whole  Green,  No.  2 . 

Standard  Cut  Wax,  No.  2 . 90 

Standard  Cut  Wax,  No.  10 .  4.50 

Red  Kidney  Standard  No.  2................  1.00 

Standard,  No.  10 . . .  4.75 


LIMA  BEANS±  (P.  O.  B.  Factory) 


No.  2,  Tiny  Green .  1.90  . . 

No.  10  .  10.26  . 

No.  2,  M^ium  Green .  1.60  . . 

No.  10  .  8.60  ........ 

No.  2,  Green  and  White .  1.06  1.86 

No.  10  . . .  7.00  . 

No.  22,  Fresh  White .  1.00  ....... 

No.  10  .  6.26  9.00 

Soaked,  No.  2 . . . 77*/^ . 

BEETSt 

Baby,  No.  2  .  1.40  1.86 

8-16,  No.  2 _ _ _ _  _ 

16-20,  No.  8 _ 1.26  - 

Cut.  No.  2 . . . 80  1.20 

Cut.  No.  10 .  3.00  . 

Whole,  No.  10 _ — - 4.00  4.00 

Diced,  No.  lil .  3.00  . 

CARROTSt 

Standard  Sliced,  No.  2 . . . 76  1.06 

Sliced,  No.  10 .  8.50  6.00 

Standard  Diced,  No.  2 . 65  . 

Diced,  No.  10 .  3.50  6.00 

CORN± 

Gidilen  Bantam.  Fancy,  No.  2 . 95 

Extra  Standard,  No,  2............~~....~  . . 


rixtra  standard,  jno.  lu . .  . 

Shoeiieg,  Fancy.  No.  2 .  1.20 

Extra  Standard,  No.  2 .  1.05 

Standard,  No.  2 . 95 

Standard,  No.  10 . . . 

Crushed,  Fancy  No.  2 . . .  . . 

Extra  Standard.  No.  2 . 05 

Standard,  No.  2 . 90 

Standard,  No.  10 . 


HOMINYt 

Standard  Split,  No.  3 . 

Split,  No.  10 . 

MIXED  VEGETABLESi 

Standard,  No.  2 . 

No.  10  . 

Fancy,  No.  2 . 

No.  10  _ _ _ _ 

OKRA  AND  TOMATOESi 

Standard,  No.  2 . 

No.  10  . 

PEAS± 

Petit  Pois,  Is  . . 

No.  2  Fancy  Sweets,  25........................ 

No.  2  Fancy  Alaakas,  2s . 

No.  3  Fancy  Alaskas,  2a . . . 

No.  3  Fancy  Sweets.  2s . 

No.  4  Fancy  Sweets,  2s . 

No.  5  Fancy  Sweets,  2s . 

No.  3  Std.  Alaskas,  2s . 

No.  4  Alaskas,  23 . 

No.  5,  Std.  Sweets,  2s . 

No.  3  Std.  Alaskas,  10s . 

No.  4  Std.  Alaskas,  10s . 

No.  4  Early  June,  la . . 

PUMP^Nt 

Standard.  Na  2>4 _ 

No.  3  . 

No.  10  . . 


.90 

1.20 

3.00 

3.75 

.85 

4.50 

1.06 

1.25 

6.00 

6.26 

1.20 

1.46 

1.66 

1.60 

1.80 

1.30 

1.15 

1.02% 

1.00 

.95 

.96 

.82% 

.80 

6.00 

5.60 

4.60 

6.00 

.86 - 

1.00  1.00 
3.00  3.00 


CANNED  VEGETABLES— Continued 


Balto.  N.Y. 


SAUER  KRAUT± 

Standard,  No.  2 . .  .66 

No.  2‘/.t  . 65  .75 

No.  3  . 70  .90 

No.  10  .  2.35  2.75 

SPINACHt 

Standard,  No.  2 . 70  .70 

No.  2^!  .  1.00  1.20 

No.  3  .  1.05  . 

No.  10  .  3.00  3.60 

SUCCOTASH! 

Standard  Green  Corn,  Fresh  Limas, 

No.  10  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  .  1.30  . 

(Triple)  No.  2  (with  tomatoes) .  1.25  . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  factory..  .90  . 

No.  2V‘>  .  l.Ol’/atl.lS 

No.  3  .  1.15  11.20 

No.  10  .  4.00  t3.50 


TOMATOES! 

Extra  Standard,  No.  1. 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 

Standard.  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 


.50  t.40 

.45  . 

.80  _ 

.70  . 

1.25  . 

1.05  . 

2.85 

.40  . 

.37^^ . 

.671/2  t.65 

.65  . 

.95  . 

.95  .96 

3.10  . 

2.65  t2.75 


TOMATO  PUREE!  O.  B.  Factory) 


Standard,  No.  1,  Whole  Stock . 371^  .35 

No.  10,  Whole  Stock .  2.00  2.25 

Standard,  No.  1  Trimmings . ;..  .32% . 

No.  10  Trimmings .  2.00  . 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan,  No.  10 . . . 

New  York,  No.  10 .  3.75 

Penn«vlvania,  No.  10.  water .  3.00  . 

Pa.,  No.  3  . . .  1.26  . 

Pa..  No.  10,  solid  pack .  4.26  4.75 

APRICOTS*  (California) 

Standard,  No.  2% .  1.80  1.50 

Choice,  No.  2^'. .  2.25  1.60 

Fancy,  No.  2%...............~...~ . . . . 

BLACKBERRIES* 

Standard,  No.  2  . .  1.36  ........ 

No.  3  . . . . — . 

No.  10,  water .  6.50  7.00 

No.  2,  Preserved........^....—.. .  — .... 

No.  2,  in  Syrup  . . 

BLUEBERRIES* 

Maine,  Na  2  . . .  .  1.86 

No.  10  .  7.00  6.60 

CHERRIES* 

Standard,  Red,  Water,  No.  2 .  1.40  . 

White  Syrup,  No.  2 .  1.76  . 

Extra  Preserved,  No.  2......... . . . 

Red  Pitted,  No.  10 .  8.25  . 

California  Standard  2% .  3.10  3.00 

Choice,  No.  2>2 .  3.40  8.00 

Fancy,  No.  2% . .  3.50 


GOOSEBERRIES* 


Standard,  No.  2 . . . . 

No.  10  . . . - 

GRAPE  FRUIT* 

8  oz . 57% . 

No.  2  .  1.35  1.25 

No.  5  .  4,10  . 

No.  1  Juice . 86  . 

No.  5  Juice .  4.00  . 

PEARS* 

Standards,  Kifer  No.  2,  in  syrup....  1.05  1.69 

Fancy,  No.  2% .  1.60  1.76 

California  Bartletta,  Standard  2%....  2.40  1.76 

Fancy  ~  2.86 

Choice  .  3.50  2.10 

Standard.  Na  10 . . 


CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEACHES* 


California  Standard,  No.  2i/.,  Y.  C..  1.47%  1.60 

Choice.  No.  2%,  Y.  C . ' .  1.75  1.80 

Fancy,  No.  2%.  Y.  C . . . .  2.10 

Extra  Sliced  Yellow,  No.  1 . 90  . 

Seconds,  Yellow,  No.  3 .  ........ 


Peeled,  No.  10 .  4.25  . 

PINEAPPLE* 

Havcaiian  Sliced,  No.  2%  . .  1.80  1.86 

Sliced  Standard,  No.  2% .  1.70  1.60 

Sliced  Extra,  No.  2 .  1.80  1.60 

Sliced  Standard,  No.  2 .  1.40 

Grated,  Extra,  No.  2 .  1.75 

Shredded,  Syrup,  No.  10 . . 

Crushed.  Extra,  No.  10 .  7.50  . 

Eastern  Pie,  Water,  No.  10 .  „..™. 

Porto  Rico,  No.  10 . 


RASPBERRIES* 


Black,  Water,  No.  2 . . .  ........ 

Red,  Water,  No.  2 . . . . .  ........ 

Black,  Syrup,  No.  2 .  2.00 

Red,  Syrup,  No.  2 . .  ....... 

Red,  Water,  No.  10 . . 

STRAWBERRIES! 

Preserved,  No.  1....... . 85  . 

Preserved,  No.  2 . ! .  1.70  . 

Extra,  Preserved,  No.  1 . 95  . 

Extra.  Preserved,  No.  2 .  1.90  . 

Standard  Water,  No.  10 .  ....... 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  3.00  3.10 

No.  10s  .  12.00  . 


Canned  Fish 

HERRING  ROE* 


10  oz . 76  1.16 

17  oz .  1.00  1.50 

19  oz . . .  1.25  . 

LOBSTER* 

Flats,  1-lb.  cases,  4  doz . 

%-lb.  cases,  4  doz .  2.75 

%-lb.  cases,  4  doz . . .  1.60 

OYSTERS* 

Standards,  4  oz .  1.00  . 

5  oz .  1.10  1.20 

8  oz .  2.00  . 

10  oz .  2.20  2.40 

Selects,  6  oz.  ......................................  2.26  ........ 

SALMONS 

Red  Alaska,  Tall,  No.  1 .  3.25  3.15 

Flat,  No.  % .  1.90  2.20 

Cohoe,  Tall,  No.  1 .  ~..~.. 


Flat,  No,  % . —  - 

Pink,  Tall,  No.  1 .  1.07%  1.10 

Sockeye  Flat,  No.  1 .  3.40  . 

Flat.  No.  lA .  2.25 

Chums,  Tall  _  1.00  .98% 

Medium,  Red,  Tall .  2.00  . 

SHRIMP§ 

Dry,  No.  1  .  1.40  . 

Wet.  No.  1,  Large .  1.60  1.67% 

SARDINES!  (Domestic),  per  case 

%  Oil,  keyless  .  t3.55 

*4  Oil,  Decorated,  Keys .  t4.30 

%  Oil,  Tomato,  Carton..„„ . .  . . . 

%  Oil,  carton .  t4.65 

1 1  Mustard,  Keyless . t3.65 

•■4  Mustard,  Keyless .  t3.15 

California  Oval,  No.  1 .  1.67%t3.15 

TUNA  FISH!  (California),  p«r  case 

White.  ’As  .  8.50 

White.  Is  .  13.00 

Blue  Fin,  %s  . 6.76 

Blue  Fin,  Is  . .  ........  12.60 

Striped,  %s  . 3.40  . 

Striped,  %s  .  6.40  6.25 

Striped,  Is  . 10.00  11.50 

Yellow,  Vis  .  4.90  . 

Yellows,  %s  .  7.80  6.30 

Yellow,  Is  . . . —  14.60  12.60 
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Packaging  •Sanitary  Can 


Service 


And  back  of  each:  Reliable,  understanding  service 


•  ORGANIZED  MECHANICAL  SERVICE 

In  addition  to  assured  can  deliveries  —  ever  ready,  cheerfully  rendered  help 
at  your  call  to  maintain  your  own  production  schedules. 

•  CLOSING  MACHINERY 

The  most  modern  type  —  geared  for  high  speed  output. 

•  RESEARCH  LABORATORY  ADVICE 

Foodstuffs  packaging  and  preserving,  according  to  the  newest  scientific  methods. 

•  TRAFFIC  BUREAU 

Short  cuts  in  transportation  that  mean  quick  service  and 
money  saving,  in  place  of  warehousing. 


CANS  OF  QUALITY  •  THE  CANS  YOU  NEED .  .  .  WHEN  YOU  NEED  THEM 


METAL  PACKAGE  CORPORATION 

BaLTIMORE  PLANT"  8II  S.  WOLFE  ST. 

Plants  ►  NewY)ric  City  Brooklyn  Hamilton,  Ohio. 
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THE  MARKETS 

BALTIMORE,  JUNE  8,  1931 


WEEKLY  REVIEW 


Market  Now  Aware  That  Spot  Stocks  Are  Light — 
Growing  Stronger  and  Prices  Will  Advance  if  Can- 
ners  Stay  Out — New  Packs  and  New  Prices. 

Market  condition — The  fact  that  spot  sup¬ 
plies  of  canned  foods  are  comparatively  light 
has  come  home  to  practically  every  buyer ;  fur¬ 
ther  that  consumer  demand  is  good  and  strong,  and 
that  stocks  in  distributors'  hands  are  possibly  lighter 
than  ever  before  in  history — none  worth  speaking  of 
to  fall  back  upon — ^these  facts,  we  say,  are  now  fully 
realized,  and  the  market  is  in  stronger  condition  as  a 
consequence,  even  though  prices  have  not  yet  advanced. 
There  is  a  stronger  feeling  towards  canned  foods,  and 
that  is  a  gain.  If  the  canners  will  take  Mr.  Phelps’  ad¬ 
vice  and  show  confidence  in  their  own  goods,  in  their 
own  holdings — and  they  hold  all  there  is — better  prices 
will  follow.  Of  course,  there  will  be  nothing  like  a  run¬ 
away  market.  Five  years  ago,  with  the  statistical  posi¬ 
tion  of  canned  foods  where  it  is  today,  there  would  have 
been  a  wild  runaway  market,  but  that  has  all  gone  into 
<he  discard,  and  probably  will  never  return  again.  With 
a  little  backbone  shown  by  present  holders,  the  market 
will  turn  strong,  and  on  most  staples  will  advance  2V2C 
to  oe  per  dozen,  possibly  more.  If  you  are  not  badly 
pushed  for  ready  money,  stay  out  of  the  market.  And 
then  don’t  be  mislead  by  rumors  of  sales  by  other  can¬ 
ners  at  lower  prices.  You  know  what  is  going  on :  when 
a  calmer  must  have  money  to  begin  his  pack  or  to  take 
in  cans  or  supplies,  if  he  goes  to  his  bank  and  still  has 
goods  on  hand,  the  bank  tells  him  to  sell  them,  to  clean 
them  out,  that  it  will  not  lend  money  while  the  goods 
are  yet  in  the  warehouse.  That  is  idiotic  and  well-nigh 
suicidal,  but  it  is  real  bankers’  wisdom  and  what  the 
banker  considers  careful  credit  consideration.  Trying 
to  know  all  businesses  the  banker  is  a  master  of  none — 
the  poorest  business  man  on  earth.  So  the  sales  of 
goods  you  now  see  at  lowered  prices  are  forced  sales  of 


this  kind.  Pay  no  attention  to  them — unless  to  shed  a 
tear  for  the  poor  devil  forced  into  the  heavy  loss.  Hold 
your  goods  and  you  will  get  the  better  prices.  This 
holds  all  down  the  line,  for  there  is  no  item  of  canned 
foods  in  such  supply  as  to  need  cutting  to  clean  out  be¬ 
fore  new-packed  goods  can  possibly  be  ready. 

CROPS — Weather  conditions  have  been  found  very 
favorable  since  our  last  report.  There  have  been 
good  rains  in  most  if  not  all  sections — ^the  best 
rain  we  have  had  in  this  immediate  section  for  mole 
than  a  year — and  crops  are  making  excellent  progress. 
Again  the  crop  reports  tell  an  interesting — and  a  re¬ 
markably  uniform — story.  Read  them;  digest  them, 
and  send  us  a  report  of  your  condition.  You  do  not  have 
to  wait  until  you  are  asked — ^you  are  asked  now,  and 
here. 

New  canning  is  getting  under  way.  String  bean  can¬ 
ning  in  the  South  is  well  under  way  and  the  beans  com¬ 
ing  upon  the  market.  And  prices  are  unusually  attrac¬ 
tive — 70c  to  77V2C  for  cut  No.  2’s.  They  will  move  out 
as  fast  as  packed  at  such  prices. 

Pea  canning  here  and  in  Illinois  is  going  on  nicely, 
but  not  yet  at  full  swing.  It  will  be  shortly  after  you 
read  this,  and  the  quality  is  as  fine  as  anyone  could 
wish.  It  is  said  that  some  markets  are  waiting  for  these 
new-packed  peas.  Those  buyers  have  to  wait  for  any 
peas,  because  they  are  out  to  the  last  case,  and  the  new 
peas  are  only  an  excuse.  By  the  same  token  the  com¬ 
paratively  few  peas  that  are  produced  in  this  way,  as 
early  packings,  will  fill  only  a  mighty  small  hole  in  the 
vast  void  now  existant  in  jobbers’  stocks  of  canned 
peas.  They  will  pass  them  out  as  quickly  as  they  re¬ 
ceive  them,  and  be  just  asTiungry  for  the  new  peas  of 
the  more  northern  States  as  and  when  they  are  ready. 
Meantime  the  small  surplus  of  canned  peas  will  be  still 
further  reduced  before  the  big  pea  canning  States  of 
New  York  and  Wisconsin  get  into  the  market  with 
new-packed  peas. 

New  peas  are  being  quoted  in  this  market  at  low 
prices:  No.  I’s,  4  sieve,  57V2c;  2’s,  4  sieve,  80c.;  lO’s, 
4  sieve  $3  75  to  $4.00;  No.  I’s,  3  sieve,  60c;  2’s,  82V2C 
and  lO’s,  $4.00  to  $4.25.  No.  I’s,  2  sieve,  671/2C;  2’s, 
97V>c;  lO’s,  $4.50  to  $5.00.  No.  I’s,  1  sieve,  72i/|c;  2’s, 
$1.15. 
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New-packed  spinach  is  quoted  here  at:  8  oz.,  50c; 
I’s,  55c ;  2's,  70c ;  21/2’s,  95c  to  $1.00 ;  3’s,  $1.00  to  $1.05 ; 
lO’s,  $3.00. 

Fruits — California  has  taken  the  punch  out  of 
the  rumor  monger  by  announcing  that  prices  will  be 
maintained,  or  guaranteed  as  usual,  and  now  the  can¬ 
ned  fruit  market  is  back  upon  its  own  basis,  the  stocks 
cleaning  up  well.  Some  canners  are  as  anxious  to  clean 
out  fruits  as  tomato  canners  are  to  clean  out  their 
stocks — and  probably  for  the  same  reason — and  so 
there  are  bargains  going  the  rounds.  Canned  fruits  are 
a  very  staple  article  with  the  consuming  public,  and 
consumption  is  kept  up  at  a  high  point.  More  than  this, 
the  canners  of  the  Coast  do  not  intend  to  sink  their  ship 
blindly  by  canning  more  than  they  can  dispose  of.  They 
are  as  light  in  future  sales  as  other  canners,  and  in  that 
case  they  are  not  going  to  take  risks.  If  the  buyer  does 
not  care  to  place  his  advance  orders,  the  canners  will 
not  guess.  They  have  done  a  good  job  this  past  year  in 
cleaning  out  heayy  packs,  and  mostly  at  losses,  and 
they  do  not  want  any  more  of  that  sort  of  business.  The 
fruit  can  rot  or  be  turned  into  Government  concentrate, 
brandy  or  what  not,  but  the  canners  are  through  hold¬ 
ing  the  bag,  and  it  is  about  time.  They  are  going  to 
regulate  their  packs  to  their  sales,  and  that  will  govern 
the  operations  for  this  season. 


NEW  YORK  MARKET 

By  “NEW  YORK  STATER,” 

Special  Correspondent  of  "The  Canning  Trade.” 


Market  Continues  Easy — Interest  in  New  Packed  Peas. 
Matching  Acreage  News — Peach  Market  Strength¬ 
ened — Tomatoes  Unchanged — Pineapple  Business 
Increasing — Indications  of  Reduced  Production. 

New  York,  June  4,  1931. 
ASY — ^Trading  interest  in  the  market  here  in  the 
past  week  was  adversely  affected  by  the  week¬ 
end  holiday  over  Memorial  Day,  and  as  a  result 
market  activities  have  been  at  a  slow  pace.  The  general 
easy  condition  of  the  market  remains  unchanged  with 
the  same  small-scale  purchasing  noted,  although  Cali¬ 
fornia  peaches  strengthened  slightly  following  the 
maintenance  of  the  price  list  by  a  large  factor  follow¬ 
ing  the  expiration  of  its  guarantee  date. 

Some  interest  is  manifested  in  early  June  peas  from 
the  Peninsula  which  may  be  expected  shortly  and,  in¬ 
asmuch  as  the  trade  has  been  holding  down  its  orders 
for  peas  on  the  plea  of  waiting  for  the  new  crop,  a 
fairly  heavy  demand  seems  assured  for  this  pack. 

Crop  news  continues  to  be  of  marked  interest  to 
Hudson  Street,  with  present  plans  indicating  that  can¬ 
ners  all  over  the  nation  are  unanimous  in  planning  re¬ 
duced  acreage  this  coming  season.  In  view  of  the  “lick¬ 
ing”  that  canners  have  taken  on  their  products  in  the 
season  just  closed,  it  is  felt  likely  that  the  canners  will 
take  some  steps  towards  protecting  themseves  from 
similar  occurrences  in  the  1931  season. 

Peaches — Following  the  announcement  that  the  Cal¬ 
ifornia  Packing  Corporation  will  maintain  its  present 
price  schedule  and  guarantee  buyers  against  a  decline 
of  its  formal  opening,  the  market  for  peaches  firmed 
up.  This  action  will  give  buyers  with  heavy  stocks  on 
hand  additional  opportunity  to  dispose  of  them,  and 
has  resulted  in  strengthening  the  fruit  market,  at  least 
temporarily.  The  market  for  clings  has  been  weak  in 
the  past  week  or  so,  with  the  possibility  of  the  large 


factor  actively  entering  into  the  cut-price  competition, 
forcing  prices  off.  The  fact  that  no  control  agreement 
on  the  new  pack  has  been  reached  as  yet  by  Pacific 
Coast  canners  is  held  by  some  in  the  trade  as  a  bearish 
development. 

Cherries — Despite  the  withdrawal  of  opening  prices 
by  some  of  the  larger  factors,  many  canners  did  not 
follow  this  precedent  and  held  their  opening  prices. 
This  is  attributed  to  the  lack  of  any  heavy  trading  in 
the  pack  which  nullified  any  necessity  on  immediate 
withdrawal  prices.  The  damage  done  to  the  crop, 
coupled  with  the  market  cut  in  production  schedules  of 
the  leading  canners  this  year,  indicates  that  the  mar¬ 
ket  position  of  this  pack  should  be  firm. 

Tomatoes — Demand  for  Tri-State  No.  2s  is  holding 
up  and  this  is  rapidly  working  its  way  into  strong 
hands,  with  the  pack  expected  to  be  fairly  well  cleaned 
up  before  summer  is  over.  Other  sizes  are  not  in  as 
heavy  demand  and  concessions  on  No.  3s  and  No.  10s 
have  been  offered.  Prices  on  these  last  two  remain 
irregular,  although  No.  2s  are  firm  around  65c.  Corn 
remains  irregular,  with  Maine  still  available  at  con¬ 
cessions. 

Pineapple — Is  doing  fairly  well  on  the  revised  price 
list,  with  spot  business  increasing.  When  the  new  pack 
reaches  the  Coast,  the  trade  feels  that  the  low  opening 
prices  will  be  reflected  in  heavy  buying.  Pineapple 
under  the  lowered  price  schedule,  is  now  virtually  on  a 
price  par  with  other  popular  fruits  and  distributors 
are  expected  to  stress  this  point  in  their  sales  cam¬ 
paign. 

June  Peas — ^Will  be  ready  for  shipment  from  the 
Peninsula  shortly  and  will  find  a  waiting  market,  ac¬ 
cording  to  present  indications.  Buyers  have  been  hold¬ 
ing  off  until  the  new  pack  reaches  the  market,  and  this 
seems  to  assure  a  firm  market  for  this  pack.  Reports 
from  canners  state  that  the  pack  is  of  first-class  quality 
because  of  the  extremely  favorable  weather. 

Canned  Fish — Continue  to  reflect  the  usual  seasonal 
increase  in  demand  at  this  time,  with  crab  meat  in 
slightly  heavier  demand.  Other  fish  were  practically 
unchanged. 

Plants  Report — Fruit  and  vegetable  canning  plants 
in  the  Chautauqua  district  in  up-state  New  York  are 
not  likely  to  be  busy  this  coming  season,  according  to 
a  majority  of  the  packing  companies.  Many  of  the 
plants  have  announced  that  they  plan  to  curtail  pro¬ 
duction  because  of  the  unsatisfactory  market  for  last 
year’s  pack.  One  large  factor  does  not  plan  to  operate 
at  all  unless  his  unsold  pack  is  moved  before  the  open¬ 
ing  of  the  canning  season. 
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CHICAGO  MARKET 

By  "OBSERVER," 

Special  Correspondent  of  "The  Canning  Trade.” 


Only  Evident  Market  Strength  Needed  to  Cause  Heavy 
Buying — Tomato  Prices  Continue  Weak — Com  Sell¬ 
ing  Steadily — No.  10  Cora  All  Gone — Fine  Quality 
of  New  Packed  Illinois  Peas — Fruit  Market  Upset  by 
Reports  of  Price  Cuts. 

Chicago,  June  4,  1931. 

Market  active — Buying  continues  conserva¬ 
tive  with  the  trade  keenly  awake  to  the  chances 
of  any  market  strength,  which  if  it  should  posi¬ 
tively  show  itself  would  precipitate  a  lot  of  heavy  pur¬ 
chasing.  But  thus  far  propitious  weather  and  reports 
of  sample  plantings  on  most  all  items  have  not  caused 
any  marked  excitements. 

The  retail  trade  is  reported  good,  although  in  some 
districts  there  is  a  slowness  on  collections  which  is 
seasonable  in  the  country  districts  ahead  of  the  matur¬ 
ing  of  any  cash  crops. 

Tomatoes — Prices  still  weak;  no  changes  from  pre¬ 
vious  levels.  Statistic  experts  here  can  show  with 
their  pencils  where  every  tomato  will  be  cleaned  up 
before  next  crop,  but  that  does  not  seem  to  have  any 
stimulating  effect  on  buyers  who  are  so  positively  com¬ 
mitted  to  a  hand-to-mouth  policy  on  all  purchases. 
The  production  of  tomato  puree  for  1931  will  unques¬ 
tionably  be  greatly  reduced. 

Corn — A  steady  market  with  no  changes  of  moment. 
Spot  sales  are  quite  good  and  many  cars  overly  de¬ 
layed  on  shipment  from  canneries  are  now  being  or¬ 
dered  forward. 

Several  over-ambitious  operators  have  wisely  aban¬ 
doned  some  extensive  acreage  plans,  and  it  is  hoped 
that  when  the  final  figures  are  assembled  that  a  sen¬ 
sible  sized  1931  production  may  be  shown. 

No.  10  corn  is  now  practically  all  off  the  market ;  this 
will  throw  a  lot  of  additional  summer  consumers  onto 
the  No.  2  size,  which  will  help  to  clean  up  any  sur¬ 
pluses  quickly. 

Peas — Production  in  Illinois  starting  this  week ; 
quality  is  very  fine  indeed.  Reports  from  Wisconsin 
also  give  promise  of  like  excellence  from  that  quarter. 
Recent  fine  rains  have  practically  assured  maturity 
of  all  growing  peas  there. 

Spot  movement  of  old  crop  is  active;  many  overly 
delayed  contracts  must  now  be  taken  by  the  pur¬ 
chasers,  the  nearness  of  next  crop  making  room  for  it. 

Milk — Steady  with  heavy  sales.  The  low  prices  for 
the  year  now  prevail,  and  distributing  channels  are 
taking  on  reasonably  ample  stocks,  although  no  over¬ 
stocking  or  speculative  purchasing  is  anywhere  evi¬ 
dent.  The  next  few  weeks  until  hot  weather  and  fly 
season  will  show  heavy  milk  productions  and  probable 
continuance  of  present  low  levels,  which,  however,  will 
be  quickly  revised  upward  as  soon  as  producers  can 
have  any  justification  for  such  measures. 

California  Fruits — Reports  of  some  over-anxious 
sellers  in  California  have  disturbed  local  buyers,  and 
it  is  hard  to  find  much  support  to  prices  heretofore 
asked.  No  doubt  another  week  will  make  plain  wheth¬ 
er  these  rumors  are  basd  on  anything  in  the  way  of 
dependable  crop  news. 


The  pineapple  prices  continue  to  hold  attention  as 
providing  attractive  new  fruit  values  not  heretofore 
available,  and  no  doubt  bearing  statistically  in  the 
prospective  sales  of  other  fruits. 


OZARK  MARKET 

By  “OZARKO," 

Special  Correspondent  of  "The  Canning  Trade.” 


More  inhales  Than  During  All  of  May — Prices  Now  Very 
Strong— Shortage  of  Tomato  Plants — Canners  Not 
Eager  for  Futures — Cannere  Have  Taken  Heavy 
Losses — Better  Feeling  in  Business. 

Springfield,  Mo.,  June  4,  1931. 

Sales  spot  tomatoes— During  the  past  week 

the  demand  for  spot  tomatoes  was  more  active  and 
more  carloads  were  sold  than  in  any  week  during 
the  month  of  May.  At  the  end  of  each  business  day 
canners  here  and  there  had  sold  their  last  car.  Prices 
at  which  sales  were  confirmed  ranged  as  follows:  No. 

2  standards,  65c  to  67i/oc;  No.  21/0  standards,  95c  to 
$1.00.  The  market  closed  very  strong,  with  some  can¬ 
ners  holding  their  price  on  2s  standards  very  firm  at 
70c. 

Today’s  Tomato  Prices — Canners  in  the  Ozarks  fully 
realize  that  their  present  limited  holdings  of  spot  toma¬ 
toes  will  soon  be  marketed,  and  these  canners  seem  de¬ 
termined  to  realize  the  best  price  possible  when  con¬ 
firming  a  sale.  Each  canner  who  holds  any  spot  toma¬ 
toes  has  his  idea  as  to  the  market  price,  and  we  can 
only  quote  the  range  of  prices  about  as  follows:  No. 
1  standard,  10  oz.,  421/2^  to  45c;  No.  303  tins,  16  oz., 
60c  to  621/2C;  No.  2  standards,  671/2C  to  70c,  with  a  few 
canners  holding  what  they  claim  to  be  extra  good  qual¬ 
ity  and  color  at  75c;  No.  2V:>  standards,  95c  to  $1.00; 
No.  10  standards  on  the  few  lots  obtainable  are  held 
firm  at  $3.50,  but  canners’  holdings  of  this  size  consist 
principally  in  just  a  few  part  carlots. 

Tomato  Plant  Shortage — From  all  parts  of  the 
Ozarks  reports  continue  to  come  in  of  shortage  in  to¬ 
mato  plants.  However  more  favorable  weather  during 
the  past  few  days  will  likely  result  in  an  improvement 
of  this  situation.  We  have  had  reports  from  a  few  can¬ 
ners  that  there  will  likely  be  limited  setting  of  plants 
in  the  fields  during  the  present  week,  and  perhaps  next 
week,  if  we  are  favored  with  higher  temperature  and 
plenty  of  sunshine.  It  is  very  evident,  however,  that  all 
the  tomato  acreage  in  the  Ozarks  will  not  be  set  with 
plants  earlier  than  the  end  of  June.  The  success  of  this 
late  setting  of  tomato  plants  in  the  fields  depends  very 
largely  upon  the  crop  season  and  general  weather  con¬ 
ditions  that  prevail  from  week  to  week. 

Opening  Canning  Season — It  is  plain  to  be  seen  from 
the  information  in  the  above  paragraph  that  tomato 
canners  in  the  Ozarks  will  be  late  starting  the  canning 
season  thisi  year.  It  seems  likely  that  it  will  be  large 
canners  with  the  big  acreage  that  will  have  any  new- 
pack  tomatoes  ready  for  shipment  during  the  month  of 
August. 

Jobbers’  Tomato  Supply — It  is  a  fact  well  known  to 
every  canner  that  jobbing  grocers  generally  through¬ 
out  the  Middle-West  are  carrying  very  light  supply  of 
spot  tomatoes,  and  for  this  reason  canners  anticipate 
an  active  demand  for  new-pack  tomatoes  just  as  soon 
as  the  packing  season  is  on,  and  it  is  safe  for  canners 
to  make  shipment.  Canners  believe,  also,  that  the  de- 
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mand  expected  will  result  in  the  sale  of  early  shipment 
cars  at  higher  prices  than  the  opening  prices  for  fu¬ 
tures. 

Future  Tomatoes — We  have  been  unable  to  observe 
any  eagerness,  whatever,  on  the  part  of  tomato  canners 
in  the  Ozarks  to  push  sales  on  future  tomatoes  at  open¬ 
ing  prices,  based  on  2s  standards  70c,  factory  points. 
We  have  heard  a  number  of  canners  express  themselves 
firmly  that  they  are  not  going  to  make  any  sale  of  fu¬ 
ture  tomatoes  on  basis  of  2s  standards  70c,  and  if  they 
could  not  sell  futures  on  a  higher  level,  that  they  would 
not  sell  any  future  tomatoes  whatever  in  advance  of 
the  packing  season.  Tomato  canners  of  experience 
make  the  statement  that  it  does  not  make  any  differ¬ 
ence  whether  the  jobber  buys  2s  standard  tomatoes  at 
70c  dozen  or  pays  75c  dozen,  that  said  jobbing  grocer 
will  only  make  about  a  certain  per  cent  profit,  no  mat¬ 
ter  how  cheap  these  tomatoes  are  bought  by  the  jobber. 
On  the  other  hand,  experienced  canners  state  that  they 
must  realize  a  reasonable  profit  out  of  the  tomatoes 
they  will  pack  during  1931,  and  unless  this  can  be  done, 
it  would  be  advisable  to  close  their  factories  down  in¬ 
definitely. 

Canners’  Losses — Tomato  canners  in  the  Ozarks, 
just  like  tomato  canners  in  other  packing  districts,  sus¬ 
tained  heavy  losses  on  every  car  of  spot  tomatoes  sold 
since  the  close  of  packing  season  last  year,  and  these 
total  losses,  if  same  could  be  given  out,  would  be  “stag¬ 
gering.”  It  is  utterly  impossible  to  determine  how 
many  tomato  canners  can  survive  and  continue  in  the 
tomato  canning  business — time  alone  will  tell. 

General  Business — There  seems  to  be  a  better  feel¬ 
ing  among  trades-pecple  generally  here  in  the  Ozarks 
than  is  the  case  in  many  other  localities,  if  we  must 
depend  upon  reports  that  reach  our  office.  There  is  still 
evidence  of  more  or  less  unemployment.  The  big  rail¬ 
road  shops  here  and  in  numerous  other  localities  are 
still  standing  idle.  Marketing  of  very  early  products 
from  the  farm  and  truck  gardens  is  bringing  more  or 
less  relief,  and  prices  on  the  products  being  offered  are 
more  than  reasonable. 

Strawberries — ^The  strawberry  crop  in  the  Ozarks  is 
being  marketed  now,  and  shipments  will  likely  be  con¬ 
tinued  all  this  week  and  next  week.  Prices  realized  are 
highly  satisfactory  to  the  strawberry  growers,  but  due 
to  the  big  reduction  in  the  acreage  the  number  of  car¬ 
loads  that  will  be  shipped  out  of  the  Ozarks  this  season 
will  be  less  than  for  several  years  past. 


GULF  STATES  MARKET 

By  “BAYOU,” 

Special  Correspondent  of  "The  Canning  Trade.” 


Local  Retail  Markets  Able  to  Get  All  the  Shrimp  They 
Want  from  Mobile  Bay — Supply  and  Demand  Ap¬ 
parently  Does  Not  Govern  Price  of  Stringless  Beans. 
Bean  Canning  Expected  to  Start  Next  Week. 

Mobile,  Ala.,  June  4,  1931. 

HRIMP — For  the  first  time  in  three  months  the 
local  retail  markets  were  able  to  get  all  the  shrimp 
they  wanted  from  Mobile  Bay,  as  up  to  this  week 
they  have  had  to  get  shrimp  shipped  here  from  other 
sections  for  their  requirements. 

Shrimp  hit  in  Mobile  Bay  this  week,  and,  although 
scattered  and  not  plentiful,  yet  it  was  enough  to  sup¬ 
ply  the  local  retail  demand  and  a  few  barrels  over. 


The  shrimp  are  of  good  size  and  will  easily  class  as 
large,  but  of  course  they’re  not  “jumbos”. 

The  closed  season  for  the  canning  of  shrimp  in  Ala¬ 
bama  went  into  effect  on  June  1st,  and  while  the  law 
prohibits  the  canning  of  shrimp  caught  in  the  terri¬ 
torial  waters  of  the  State  of  Alabama,  it  does  not  apply 
to  shrimp  caught  in  waters  beyond  the  jurisdiction  of 
the  State.  In  other  words,  the  boundary  of  a  state 
does  not  extend  beyond  three  miles  offshore  of  its  land 
possessions,  hence  the  Conservation  Department  of  the 
States  in  this  section  usually  allow  shrimp  to  be  can¬ 
ned  that  are  caught  in  the  Gulf  of  Mexico,  beyond  the 
three-mile  limit.  This  privilege  allowed  by  the  Ala¬ 
bama  Conservation  Department  to  the  Alabama  pack¬ 
ers  may  or  may  not  mean  anything  to  the  shrimp  pack 
in  Alabama,  because  shrimp  may  not  strike  on  this 
coast  in  sufficient  quantities  to  can,  and  as  the  hazards 
of  the  Gulf  fishing  are  much  greater  than  fishing  in 
the  Bay,  the  fishermen,  after  a  few  attempts,  may  find 
it  to  their  interest  to  lay  up  their  boats  and  gear  dur¬ 
ing  the  closed  season,  and  the  factories  will  remain 
idle.  Louisiana  is  still  canning  shrimp,  as  also  Mis¬ 
sissippi  is  putting  out  a  light  pack. 

The  price  of  canned  shrimp  is  $1.50  per  dozen  for 
No.  1  medium  and  $1.65  per  dozen  for  No.  1  large, 
f.  o.  b.  cannery,  and  the  market  is  strong  at  these 
prices. 

Stringless  Beans — “Supply  and  demand  govern  the 
price.”  This  phrase  somehow  or  other  doesn’t  seem 
to  mean  the  same  as  it  did  years  ago,  when  things  were 
normal,  because  nowadays  if  there  is  any  supply  to 
amount  to  anything,  there  is  no  demand,  or  the  de¬ 
mand  is  so  insignificant  that  it  doesn’t  figure,  therefore 
the  demand  now  only  exists  when  there  is  absolutely 
no  supply.  And  the  price,  well,  that  appears  to  be  a 
minor  consideration.  In  fact,  some  of  the  stuff  is  sold 
so  cheap  that  it  is  a  puzzle  to  figure  out  how  the  pro¬ 
ducer  gets  cost  out  of  it,  much  less  a  profit. 

We  look  in  great  amazement  at  the  downward  trend 
of  the  stock  market.  We  see  issues  that  sold  at  $100 
per  share  before  now  selling  for  $20  and  $22  per  share, 
yet  we  overlook  the  grower  that  raises  a  light  crop, 
sells  one-fourth  of  it  at  a  low  price  and  then  plows  the 
balance  under,  account  no  sale.  Of  course,  the  growers’ 
plight  doesn’t  appear  in  headliners  in  the  newspapers 
of  the  country,  nor  is  there  a  newspaper  page  devoted 
to  its  activities,  arranged  alphabetically  for  the  con¬ 
venience  of  the  public,  but  the  grower  bears  his  loss 
like  a  man.  Such  is  the  world. 

If  the  canners  had  awaited  for  the  demand  to  stir 
them  to  action,  there  would  not  have  been  a  single  acre 
of  beans  planted,  because  there  was  no  demand  in 
sight.  But  the  fact  that  there  were  beans  planted  and 
that  there  are  going  to  be  beans  canned  is  a  good  indi¬ 
cation  that  the  American  farmers  and  packers  are  real 
sports. 

The  canning  of  beans  is  expected  to  start  next  week 
in  this  territory,  and  the  price  of  cut  stringless  beans 
is  80c  per  dozen  for  No.  2,  $1.15  per  dozen  for  No.  21/2 
and  $4.25  per  dozen  for  No.  10,  f.  o.  b.  factory. 
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CALIFORNIA  MARKET 

By  “BERKELEY.” 

Special  Correspondent  of  "The  Canning  Trade.” 


Rain  of  More  Benefit  Than  Loss — Some  New  Prices — 
Low  Prices  to  Move  Peaches — Anxious  About  Sizes 
of  New  Pack  Fruits — Considering  Holding  Down 
Peach  Pack — Large  Apricot  Crop— Fish  Moving  Out 
Well — Freight  Rate  War. 

San  Francisco,  June  4,  1931. 

HE  RAIN — California  had  a  taste  of  “unusual” 
weather  during  the  week,  a  rainstorm  sweeping 
in  from  the  Pacific  and  visiting  the  entire  State. 
While  this  came  too  late  to  relieve  drought  conditions 
and  caused  considerable  damage,  the  benefits  will 
doubtless  far  outweigh  the  losses.  The  cherry  season 
was  approaching  its  peak  and  this  fruit  was  damaged 
in  some  districts  but  there  have  been  other  seasons 
when  losses  have  been  heavier.  Some  damage  was  done 
the  grape  crop  and  growers  will  find  it  necessary  to 
resulphur,  and  here  and  there  fruit  was  blown  from 
trees.  The  rain  extinguished  forest  fires  and  added  to 
the  scant  water  supply  in  mountain  streams.  Field 
crops,  such  as  tomatoes  and  beans,  were  greatly  bene¬ 
fited. 

New  Prices — While  canners  in  general  are  withhold¬ 
ing  the  naming  of  opening  prices  on  fruits,  seeing  no 
particular  advantage  in  bringing  these  out  at  the  pres¬ 
ent  time,  one  or  two  have  come  out  with  prices  on  cher¬ 
ries,  which  are  now  being  packed.  These  prices  are  a 
little  lower  than  those  of  a  year  ago,  as  considerable 
fruit  has  been  contracted  at  lower  prices,  press  reports 
to  the  contrary. 

Moving  Peaches — The  efforts  of  California  packers 
to  reduce  holdings  of  canned  fruits  seem  to  have  been 
centered  on  cling  peaches  of  late,  with  the  result  that 
this  fruit  is  one  of  the  weakest  items  in  the  list.  Some 
of  the  larger  interests  have  reduced  prices  on  No.  2'/o 
standards  to  $1.35  and  less  prominent  brands  are  to  be 
had  at  $1.30.  Most  other  fruits  are  fairly  firm  at  the 
prices  that  have  prevailed  for  the  last  few  weeks. 

The  New  Packs — Interest  is  naturally  being  taken 
in  the  prospective  pack  of  fruits  and  canners  are  re¬ 
ceiving  many  inquiries  as  to  whether  any  organized 
effort  will  be  made  to  hold  down  the  output,  such  as 
was  done  last  year  in  the  case  of  cling  peaches.  While 
no  official  announcement  has  been  made  this  matter  is 
now  under  discussion  and  the  suggestion  has  been 
made  that  the  pack  be  held  to  10,000,000  cases.  This 
would  mean  that  at  least  one-half  of  the  cling  peach 
crop  would  be  left  unharvested.  Last  year  the  pack 
was  held  down  to  approximately  13,000,000  cases, 
through  an  elaborate  plan  of  curtailment.  This  year’s 
))ack  of  asparagus  has  been  held  in  check,  as  has  also 
the  pack  of  spinach. 

Apricots — Apricots  will  be  a  heavy  crop  this  year, 
and  canners  are  planning  to  hold  their  packs  to  quan¬ 
tities  that  can  be  moved  with  comparative  ease.  This 
does  not  mean,  however,  that  fruit  will  go  to  waste,  as 
apricots  can  be  shipped  in  the  fresh  form  and  likewise 
dried.  Growers  are  prepared  for  low  prices,  owing  to 
the  limited  pack  to  be  made  by  canners,  the  low  price 
of  canned  pineapple  and  the  large  peach  and  pear  crop. 
Dried  fruit  men  say  indications  point  to  an  increase  in 
the  dried  apricot  crop  of  about  25  per  cent  over  that 
of  1930,  and  prices  are  expected  to  average  about  7 


cents  a  pound  for  San  Joaquin  Valley  apricots,  as  com¬ 
pared  with  10  cents  a  year  ago. 

Fish — Canned  fish  has  been  moving  out  steadily  of 
late  and  the  condition  of  stocks  is  better  than  seemed 
possible  a  few  months  ago.  Very  few  canners  have  any 
Alaska  reds  to  offer  and  prices  on  quality  fish  are  well 
maintained.  Some  small  lots  have  been  offered  of  late 
at  what  represent  a  concession  from  prevailing  rates, 
but  these  have  been  found  to  be  off-color.  Some  can¬ 
ners  have  no  pinks  or  chums,  although  these  grades  are 
far  from  being  sold  out,  considering  the  trade  as  a 
whole.  Stocks  of  salmon  in  first  hands  are  fully  225,000 
cases  less  than  was  the  case  a  year  ago,  with  stocks  of 
pinks  showing  an  especially  marked  decline. 

Tuna  packing  is  under  way  in  California,  but  the 
output  is  comparatively  light.  Operations  will  soon  be 
under  way  oli  blue  fin,  and  within  a  couple  of  months 
work  will  be  commenced  on  sardines.  Stocks  of  sar¬ 
dines  are  getting  down  to  comparatively  low  levels, 
despite  the  fact  that  the  export  demand  has  been  very 
light  and  is  now  off  at  least  40  per  cent. 

The  California  Fish  Canners  Association,  organized 
last  year,  is  in  process  of  dissolution,  the  northern  and 
southern  groups  having  agreed  to  disagree.  An  official 
suggests  that  this  is  about  the  first  agreement  arrived 
at  since  the  association  was  formed.  Differences  of 
opinion  in  regard  to  legislation  arose  between  the  two 
groups  and  these  cropped  out  quite  noticeably  during 
the  recent  session  of  the  State  Legislature.  The  forma¬ 
tion  of  a  southern  group  has  been  launched,  and  it  is 
considered  likely  that  the  sardine  canners  in  the  Mon¬ 
terey  Bay  district  will  also  formally  organize. 

Freight  Rates — Intercoastal  freight  rates  have  be¬ 
come  the  all-absorbing  topic  of  conversation  among 
canners  and  shippers  since  the  announcement  of  the 
intention  of  the  Isthmian  Line,  operated  by  the  United 
States  Steel  Corporation,  to  inaugurate  a  new  direct 
service  from  the  Hawaiian  Islands  to  the  Gulf  and 
East  Coast.  At  the  same  time  the  rate  is  to  be  cut 
from  $13.95  to  $10.  In  case  the  new  service  and  the 
new  rate,  which  some  estimate  to  be  at  cost,  go  into 
effect,  it  would  mean  the  diversion  of  more  than 
300,000  tons  of  canned  pineapple  alone  from  the  port 
of  San  Francisco.  In  addition  to  handling  pineapple 
cargoes  eastbound,  the  Isthmian  Line  will  also  handle 
tin  plate  for  the  making  of  cans  westbound.  At  the 
present  time  most  of  the  Hawaiian  pineapple  packed 
is  shipped  to  San  Francisco  aboard  vessels  of  the  Mat- 
son  Navigation  Company,  and  quantities  are  then 
transhipped  to  East  Coast  ports  under  a  through  rate 
of  $13.95. 

Current  report  has  it  that  the  Hawaiian  Pineapple 
Company  and  other  packers,  have  contracted  with  the 
Isthmian  Line  to  handle  their  output  direct  from  the 
Islands  to  Gulf  and  Atlantic  ports.  The  Isthmian  Line 
has  announced  a  schedule  of  sailings,  commencing 
early  in  June,  indicating  that  the  business  has  been  se¬ 
cured  for  a  specified  length  of  time.  William  P.  Roth, 
president  of  the  Matson  Line,  has  rushed  from  Hono¬ 
lulu  to  New  York  to  confer  with  James  A.  Farrell, 
president  of  the  United  States  Steel  Corporation,  in  an 
effort  to  bring  about  a  solution  of  the  problem. 

Out  of  the  steamship  rate  war  a  possibility  looms  of 
a  public  demand  for  Government  regulation  of  water 
carriers,  similar  to  the  jurisdiction  maintained  over 
the  railroads  by  the  Interstate  Commerce  Commission. 
The  principal  intercoastal  lines  are  ready  to  meet  the 
new  rate,  it  is  said,  providing  the  Matson  Line  joins 
them.  The  fear  is  expressed,  however,  that  if  the 
rates  of  the  Isthmian  Line  are  met,  the  latter  might 
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make  further  reductions.  The  $10  rate  is  close  to  the 
non-profit  line  and  a  further  cut  would  make  competi¬ 
tion  hig-hly  expensive. 

The  California  Packing  Corporation  and  Libby,  Mc¬ 
Neill  &  Libby,  both  large  packers  of  Hawaiian  pine¬ 
apple,  wish  to  see  their  business  pass  through  the  port 
of  San  Francisco,  as  at  present.  This  arrangement 
permits  them  to  combine  pineapple  shipments  with 
shipments  of  California  canned  fruits,  and  the  fre¬ 
quence  of  steamship  service  enables  them  to  make  bet¬ 
ter  time  to  Atlantic  ports. 


The  promised  rate  war  on  pineapple  has  been  brew¬ 
ing  for  some  time,  according  to  well-posted  members 
of  the  shipping  trade.  The  packing  of  pineapple  in  the 
Philippine  Islands  is  commencing  to  reach  the  commer¬ 
cial  stage  and  offers  have  been  made  to  handle  cargoes 
from  Manila  to  the  Atlantic  seaboard  at  virtually  the 
same  rate  the  Isthmian  Line  has  offered  the  Hawaiian 
packers.  In  anticipation  of  this,  leading  Hawaiian 
packers  asked  the  Matson  Line  to  reduce  its  rate  from 
Hawaii,  and  when  this  was  refused  arrangements  were 
made  for  the  new  service. 


What  Canned  Foods  Distributors  are  Doing 

Tragic  Death  of  Chain  Store  Owner — Changing  trend  of  distribution — Wants  more  inform¬ 
ative  labels  on  canned  foods — Low  profit  on  nationally  advertised  foods. 


Tragic  death — The  tragic  death  of  Lafayette  A.  Jack- 
son,  Indiana  chain  grocery  store  owner,  who  carried  the 
tight  against  anti-chain  store  tax  measure  to  the  United 
States  Supreme  Court,  to  lose  the  decision,  and  who  died  shortly 
after  he  had  been  wounded  in  a  hold-up  attempt  in  the  main 
offices  of  his  organization  in  Indiana  last  week,  will  not  hinder 
the  fight  for  a  rehearing  of  the  case,  according  to  present  indi¬ 
cations. 

The  United  States  Supreme  Court  granted  a  thirty-day  exten¬ 
sion  until  July  1  in  which  to  file  a  petition  for  rehearing  of  the 
case  and  the  documents  in  the  case  have  been  altered  to  read: 
The  State  Boai'd  of  Tax  Commissioners  of  the  State  of  Indiana 
vs.  the  Estate  of  Jackson.  In  the  meanwhile,  a  stay  in  the  issu¬ 
ance  of  the  court’s  mandate  sustaining  the  tax  was  granted.  As 
a  result  of  this  action,  no  further  action  can  be  taken  in  the  case 
until  next  October,  when  the  Supreme  Court  will  reconvene  alter 
its  summer  recess.  At  that  time,  the  court  shall  decide  whether 
or  not  a  hearing  shall  be  granted. 

Upon  being  informed  of  the  action  of  the  Supreme  Court  in 
granting  this  extension.  Chairman  James  Showalter,  of  the  In¬ 
diana  State  Board  of  Tax  Commissioners,  said:  “I  suppose  we 
shall  have  to  defer  administration  of  the  act  until  the  Supreme 
Court  receives  and  acts  on  the  petition.” 

The  basis  on  which  the  petition  for  a  rehearing  will  be  filed 
by  counsel  representing  the  Jackson  estate  will  be  that  the  Su¬ 
preme  Court  went  beyond  the  record  to  establish  the  facts  on 
which  it  based  its  decision  upholding  the  Indiana  tax  on  chain 
stores,  it  is  indicated. 

The  decision,  as  will  be  remembered,  was  a  five  to  four  major¬ 
ity  ruling  of  the  court.  It  is  contended  that  the  majority  opin¬ 
ion,  which  was  delivered  by  Justice  Roberts,  cited  an  error  by 
the  lower  court  as  one  ground  for  the  adverse  decision,  although 
the  State  of  Indiana  failed  to  specify  that  error  in  appealing 
from  the  lower  court’s  ruling.  In  addition  to  this  technical 
point,  counsel  will  contend,  it  is  said,  that  the  Supreme  Court 
perhaps  overlooked  testimony  favorable  to  chain  stores. 

Stern  opposition  to  the  decision  was  voiced  by  Robert  W. 
Lyons,  vice-president  of  the  National  Chain  Store  Association, 
who  commented  on  the  ruling  as  follows: 

“While  no  definite  action  has  been  taken  by  the  association, 
it  is  the  consensus  of  the  members  of  the  executive  committee 
that  a  precedent  has  been  established  which,  unless  vigorously 
opposed,  will  be  costly  to  the  buying  public. 

“There  is  a  distinct  threat  against  the  consumer  in  such  leg¬ 
islation  and  it  may  be  expected  to  lead  to  the  same  abuses  which 
have  characterized  the  gasoline  and  other  taxes  in  various 
states. 

“It  is  significant  that,  in  localities  where  there  are  no  chain 
stores,  current  retail  prices  are  still  well  above  those  justified 
by  present  replacement  costs.  In  some  cases,  buyers’  strikes 
have  been  necessary  before  these  localities  have  been  able  to 
get  the  retail  prices  to  which  they  were  entitled.  With  this  in 
mind,  it  is  regarded  as  unlikely  that  the  public  will  tolerate  long 
any  political  action  designed  to  deprive  them  of  the  savings 
made  possible  by  chain  stores. 

“We  have  had  many  indications  that  the  public  at  large  feels 
that  such  current  legislation  is  far  from  being  helpful  to  the 
community. 

“In  the  rare  instances  in  which  such  legislation  has  been 
passed  it  has  also  been  found  that  the  revenues  produced  have 


fallen  far  short  of  expectations  and  that  the  advantages  claimed 
have  been  more  than  offset  by  hardships  brought  about  by  in¬ 
creased  retail  prices.” 

Another  attack  upon  anti-chain  store  legislation  was  made 
last  week  in  Ohio,  where  Albert  H.  Morrill,  president  of  the 
Kroger  Grocery  and  Baking  Co.,  defended  the  chain  stores  be¬ 
fore  the  Ohio  General  Assembly  in  opposition  to  the  anti-chain 
store  tax  measures  now  pending  before  that  body. 

After  concluding  his  speech,  Mr.  Morrill  responded  to  several 
questions  asked  by  legislators.  In  response  to  one  question,  hn 
stated  that  his  corporation  realized  less  than  1  per  cent  on  each 
dollar  of  profit  business  transacted. 

In  answer  to  the  following  query,  asking  whether  or  not  chain 
stores  are  operated  on  too  small  a  profit  margin,  Mr.  Morrill 
stated  that  he  agreed  vdth  the  questioner.  The  same  legislator 
then  inquired  if  the  chains  would  not  be  able  to  take  a  more 
prominent  part  in  community  affairs  if  they  had  a  larger  mar¬ 
gin  of  profit. 

Representative  Spaght  said  that  in  his  opinion,  while  the  pro¬ 
posed  tax  would  not  cripple  the  chain  store  organizations,  he 
saw  no  reason  for  existence  of  such  taxes. 

Mr.  Morrill  declared  that  the  tax  was  either  for  revenue  or 
to  punish  the  chain  stores,  and  if  for  punitive  purposes,  they 
might  “hurt  a  great  industry.” 

“The  Meyers  bill,  patterned  after  the  Indiana  law,  provides 
for  a  graduated  tax  from  $3  on  the  independent  store  to  :525 
and  $50  on  the  chain  store,”  Mr.  Morrill  declared.  “Based  on 
fairly  reliable  statistics,  the  independent  retail  stores  at  $3  per 
store  will  produce  approximately  $270,000  in  taxes.  Kroger’s 
1,338  stores  in  Ohio  at  $25  will  produce  approximately  $33,000 
tax,  and  at  $50,  $66,000.  Adding  the  estimate  of  other  chains 
to  these  taxes,  we  find  that  this  bill  will  produce  at  a  $25  tax 
$350,000,  and  at  a  $50  tax  $450,000. 

“From  experience  in  other  states  it  is  known  that  the  cost  of 
collecting  a  tax  of  this  character  is  approximately  $3  a  store, 
or  roughly  about  $200,000.  The  net  result  is  a  gain  to  vhe 
treasurer  of  the  State  of  not  much  over  $250,000. 

“There  is  no  unemployment  problem  in  the  chains.  The  na¬ 
ture  of  their  business  enables  them  to  maintain  their  standards 
of  wages,  their  number  of  employees  and  their  volume  of  busi¬ 
ness.  Surely  an  industry  which,  year  in  and  year  out,  can 
effect  great  savings  for  the  public  in  the  cost  of  distribution 
and  can  stabilize  its  employment  should  not  be  penalized  or 
punished.” 

Grocers  Warned  to  Consider  Changing  Trend  of  Distribution 
at  Convention — Delegates  to  the  recent  convention  of  the  Red 
and  White  Corporation,  a  co-operative  organization  of  indepen¬ 
dent  grocers,  manufacturers  and  wholesalers,  which  was  held 
in  Buffalo,  N.  Y.,  were  warned  of  the  necessity  of  keeping 
abreast  of  the  modern  trend  in  food  distribution  by  Miss  Kath¬ 
erine  Fisher,  of  the  Good  Housekeeping  Institute,  who  pointed 
out  that  modern  housewives  are  receiving  more  information  on 
foods  than  ever  before  through  such  widely  popular  news  agen¬ 
cies  as  newspapers,  magazines  and  radio  news  services. 

Another  interesting  point  raised  in  Miss  Fisher’s  address  to 
the  convention  was  that  of  amplifying  the  information  printed 
on  the  labels  of  canned  foods.  She  suggested  that  canners 
should  print  more  detailed  information  as  to  the  can’s  contents 
than  is  the  custom  at  present  in  the  majority  of  instances,  point¬ 
ing  out  that  many  times  the  statement  on  the  label  as  to  its 
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contents,  if  attractively  and  intelligently  arranged,  would  swing 
the  balance  in  favor  of  the  more  completely  labeled  canned 
product. 

Other  high  lights  of  the  convention  included  speeches  by  Dr. 
Bruce  Swift  and  Gordon  C.  Corbaley,  president  of  the  American 
institute  of  Food  Distribution,  who  told  the  attending  members 
that  this  country  is  slowly  changing  its  food  habits  and  that 
it  is  rapidly  swinging  toward  the  preparation  of  all  food  in 
central  factories. 

“There  is  a  fertile  field  for  expansion  in  the  food  business,” 
Mr.  Corbaley  declared,  “because  we  are  just  learning  how  co 
merchandise  food.  Recovery  of  business  will  come  when  we  ex¬ 
pand  our  tastes.” 

The  convention,  the  tenth  annual  meeting  since  the  organiza¬ 
tion  of  the  group,  was  attended  by  more  than  700  delegates  from 
widely  separated  parts  of  the  United  States,  and  lasted  for 
three  days.  The  first  two  days  were  used  for  individual  grcuv> 
meetings  at  which  plans  for  the  coming  year  were  drawn  up. 
These  plans  were  co-ordinated  and  adopted  at  the  general  meet¬ 
ing  of  the  association  held  in,  the  closing  session,  and  provide 
for  improved  co-operation  between  the  member  manufacturers, 
wholesalers  and  retail  distributors. 

S.  M.  Flickmger,  president  of  the  corporation,  was  in  com¬ 
plete  charge  of  the  convention,  which  was  by  far  the  largest 
ever  held  by  the  Red  and  White  trade  group.  The  opening  day 
of  the  convention  was  celebrated  by  a  dinner  in  the  evening  ac 
which  the  trade  delegates  were  guests  of  Mr.  Flickinger. 

Low  Margin  Profit  on  Nationally  Advertised  Foods  Held 
Drawback  to  Distribution — An  interesting  angle  on  the  ever¬ 
present  discussion  in  the  wholesale  and  retail  distributing  field 
as  to  whether  or  not  nationally  advertised  canned  food  products 
are  profitable  to  handle  because  of  their  low  margin  of  profit,  is 
afforded  in  a  recent  speech  made  by  Godfrey  M.  Lebhar  before 
the  Advertising  Federation  of  America  at  Parkersburg,  W.  Va. 

“To  what  extent  may  a  manufacturer  rely  upon  the  consumer 
demand  he  has  developed  through  the  expenditure  of  millions 
cf  dollars  for  national  advertising  and  which  his  continued  ad¬ 
vertising  is  calculated  to  maintain,”  he  asks,  “Can  the  manu¬ 
facturer  of  such  a  product  sit  back  complacently  and  say:  ‘The 
public  wants  my  brand  and  will  have  no  substitute,  and  vhe 
retailers  will  have  to  carry  it.’  ” 

Mr.  Lebhar  continued,  “Without  a  doubt  certain  manufactur¬ 
ers  are  in  a  position  to  say  exactly  that,  and  without  doubt 
certain  manufacturers  are  saying  it  and,  wthout  doubt,  despite 
the  independent  attitude  such  manufacturers  are  showing,  they 
are  securing  100  per  cent  distribution,  if  by  100  per  cent  di.stri- 
bution  we  mean  the  stocking  of  an  item  by  every  retail  outlet 
through  which  it  might  be  sold.” 

He  points  out  the  difference,  however,  between  merely  stock¬ 
ing  your  product.?  in  the  nation’s  distributing  outlets  and  really 
capitalizing  the  fullest  extent  of  the  possible  consuming  market, 
saying  that  merely  stocking  your  potential  market  is  not  suf¬ 
ficient. 

“In  other  words,  100  per  cent  distribution  without  100  per 
cent  co-operation  may  mean  only  50  per  cent  of  the  potential 
consumption.  Many  a  manufacturer  is  beginning  to  find  out 
through  scientific  analysis  that  it  is  not  the  number  of  whole¬ 
salers  or  retailers  or  chains  he  covers,  but  the  quality  of  the 
service  that  they  render  which  determines  his  volume  and  suc¬ 
cess.  The  effectiveness  of  national  advertising  is  dependent, 
not  only  upon  adequate  distribution,  but  to  even  a  greater  ex¬ 
tent  upon  adequate  dealer  co-operation.” 

If  the  fact  that  the  manufacturer  is  supporting  the  product 
through  national  advertising  is  not  sufficient  to  rouse  the  re¬ 
tailer  to  push  sales  of  the  products,  what  then  is  necessary, 
asked  Mr.  Lebhar,  who  points  out  that  “the  spending  of  mil¬ 
lions  of  dollars  in  national  advertising  and  the  development  of 
national  good  will  for  the  product  may  compel  the  chain  or  re¬ 
tailer  to  stock  the  item,  but  it  will  not  compel  them  to  push  it. 
The  only  thing  that  will  move  the  retailer  in  that  direction  is 
proof  that  it  will  pay.” 

The  difficulty  of  adjusting  the  price  of  nationally  advertised 
food  products  to  afford  a  satisfactory  margin  of  profit  is  pointed 
out  by  Mr.  Lebhar,  who  says: 

“The  difficulty  the  manufacturer  of  the  nationally  advertised 
product  runs  into  in  this  connection  centers  around  the  matter 
of  gross  profit.  It  s  undoubtedly  a  fact  that  because  of  the  keen 
competition  on  nationally  advertised  brands  the  gross  margin 
they  yield  in  most  cases  is  considerably  lower  than  the  margin 
(  ffered  by  a  similar  article  under  a  private  brand.  'The  retail 
merchant,  whether  he  is  a  chain  store  operator  or  an  indepen¬ 
dent,  is  in  business  to  make  a  profit,  and  the  only  way  a  net 
profit  can  be  realized  at  the  end  of  the  year  is  by  keeping  the 
gross  profit  above  the  operating  expenses. 


“Most  merchants  realize  that  selling  too  great  a  proportion  of 
the  small-margin  item  is  going  to  upset  that  balance  and  result 
in  a  net  loss  at  the  end  of  the  year  instead  of  a  net  profit,  but 
not  so  many  merchants  realize  that  trying  to  sell  too  great  a 
proportion  of  the  long-margin  items  is  likely  to  have  the  same 
disastrous  result. 

“Because  the  chains  are  just  as  much  interested  in  realizing 
a  net  profit  at  the  end  of  the  year  as  the  independent  retailer, 
the  task  of  getting  them  excited  over  nationally  advertised  items 
in  view  of  the  small  margin  they  offer  is  by  no  means  an  easy 
one.  On  the  other  hand,  one  important  factor  in  favor  of  na¬ 
tionally  advertised  items,  as  far  as  chain  store  distribution  is 
concerned,  lies  in  the  fundamental  fact  that  the  whole  system 
of  chain  store  merchandising  has  been  developed  upon  the  basis 
of  rapid  turnover  and  small  profit,  and  the  task  that  lies  before 
the  manufacturer  of  nationally  advertised  products  today  is 
largely  a  matter  of  re-selling  the  chains  on  the  very  merchan¬ 
dising  principle  which  is  responsible  for  the  success  they  have 
enjoyed  and  the  progress  they  have  made.” 

In  concluding  Mr.  Lebhar  pointed  out  that  the  wise  inde¬ 
pendent  will  fight  the  chain  store  with  their  own  methods  of 
merchandising,  saying  in  part: 

“The  consumer  is  king.  The  consumer  decides  which  type  of 
store  and  which  type  of  service  he  prefers.  To  the  extent  chat 
the  public  had  shown  a  preference  for  chain  stores,  the  wise 
wholesaler  and  the  wise  independent  merchant  must  realize  that 
they  can  hold  their  place  in  the  sun  only  by  matching  chain  store 
service,  or  by  giving  the  public  something  the  chains  cannot  or 
do  not  offer.” 

CROP  REPORTS 

(  Continued  from  page  lo) 

Westernville,  N.  Y.,  May  28,  1931 — Just  being 
planted.  Soil  in  good  condition. 

Chillicothe,  Ohio,  May  31,  1931 — Evergreen  and 
Narrow  Grain  has  been  pretty  well  planted.  Country 
Gentleman  is  being  planted  now  and  should  be  well  in 
the  ground  by  the  end  of  the  week. 

Bangor,  Wis.,  June  1,  1931 — Corn  is  up  about  two 
inches  and  looks  pretty  good. 

Lodi,  Wis.,  June  2,  1931 — Normal  acreage.  Just  fin¬ 
ished  planting.  Good  stand. 

North  Freedom,  Wis.,  June  1,  1931 — Looks  fair  at 
this  time,  although  we  need  rain  and  warm  weather. 
Some  report  worms  working  on  com. 

Onalaska,  Wis.,  June  1,  1931 — Just  finished  planting 
sweet  corn.  First  planting  is  up  but  weather  too  cool. 

Waterloo,  Wis.,  June  1,  1931 — Just  being  planted, 
and,  although  land  is  in  very  good  condition,  rain  is 
needed  very  badly.  Crop  not  far  along  enough  to  know 
what  kind  of  a  stand  there  will  be. 

Whitewater,  Wis.,  June  1,  1931 — Just  nicely  started. 
Planting  conditions  were  ideal  and  stands  inspected  so 
far  look  good. 

CABBAGE 

Indianapolis,  Ind.,  May  27,  1931 — Prospects  fair. 
Good  stand  and  growing  nicely. 

Onalaska,  Wis.,  June  1,  1931 — First  plantings  com¬ 
ing  along  slowly  account  of  lack  of  moisture  and  cool 
weather. 

BEANS 

Clinton,  Me.,  May  25,  1931 — It  seems  as  if  the  acre¬ 
age  will  be  smaller  than  in  previous  years. 

Hurlock,  Md.,  June  1, 1931 — Snap:  Germination  fair; 
leaves  show  a  little  yellow  from  cold  weather.  Beetle 
appearing. 

Homer,  N.  Y.,  May  28,  1931 — Acreage  about  10  per 
cent  under  last  year.  Wax  seed  all  in  ground. 

Westernville,  N.  Y.,  May  28,  1931 — String  beans: 
Just  being  planted.  ^il  in  good  condition. 

New  Holstein,  Wis.,  June  1,  1931 — Limas:  Have  just 
started  planting  with  soil  in  excellent  condition. 
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Canners  Exchange 
Subscribers 

at 

Warner  Inter-lnsurance 
Bureau 

w  «r 

Fire  Insurance 
for  the  Canning  Industry 
at  an  average  of  60c.  below 
the  usual  rates. 


LANSING  B.  WARNER  Incorp. 
540  N.  Michigan  Ave. 
Chicago,  Illinois 


SMILE  AWHILE 

There  it  a  saving  grace  in  a  tense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


OR  PICKING  CORN,  MAYBE 

Farmer  (to  friend) — I  hear,  Bert,  that  while  ye 
were  in  the  city  ye  took  up  this  here  golf.  How’d  ye 
like  it 

Bert — Well,  it  ain’t  bad.  It’s  a  bit  harder  than  hoein’ 
turnips  an’  a  bit  easier  than  diggin’  potatoes. 


FIFTY-FIFTY 

Ephraim — What  yo’  all  doin’  wif  dat  papah,  Mose? 
Mose — I’se  writin’  mah  gal  a  lettah. 

Ephraim — Go  way,  niggah.  Yo’  kaint  write. 

Mose — At’s  all  right.  Smoke.  Mah  gal  kaint  read. 


NO,  YOU  CAN’T 

An  Irish  policeman  was  taking  an  examination  for 
promotion. 

Question — What  is  rabies,  and  what  do  you  do 
about  it? 

Answer — Rabies  is  Jewish  priests,  and  you  can’t  do 
anything  about  it. 


Teacher — Fritz,  name  the  beast  that  supplies  us 
with  ham. 

Fritz — The  butcher. 


LABELS 

— as  y.ou  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take  care 
of  all  your  wants,  promptly,  dependably. 

Avoid  a  rush -job.  Give  us  time  and  we 
can  give  you  the  better  job.  But  we  can 
take  care  of  the  rush  job,  too. 

— Laheh  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 


_ 

manufacturers  of 


Bedford 


■^Tabels'” 


Virginia 


“Have  you  a  letter  for  me?”  bashfully  inquired  a 
pretty  girl  at  a  village  postoffice. 

“Business  or  love  letter?”  asked  the  clerk,  who  was 
a  bit  of  a  wag. 

“Business,”  replied  the  maiden,  in  crimson  con¬ 
fusion. 

As  no  letter  of  that  nature  could  be  found  she  de¬ 
parted,  but  after  a  while  returned  blushing  to  the  hair 
roots  and  falteringly  said: 

“Please,  sir,  would  you  mind  looking  among  the  love 
letters  ” 


One  day  an  Irishman,  an  Englishman  and  a  Scotch¬ 
man  were  at  a  railway  station.  While  there  a  train 
was  coming  in.  The  Scotchman  said,  “It  is  coming.” 
The  Englisman  said,  “She  is  coming,”  and  Paddy  said, 
“He’s  coming.”  They  went  to  the  stationmaster  and 
asked  whch  of  them  was  correct,  and  he  said  Paddy, 
because  that  was  the  mail  train. 


Jackson — The  idea  of  letting  your  wife  go  about  tell¬ 
ing  the  neighbors  that  she  made  a  man  of  you!  You 
don’t  hear  my  wife  saying  that. 

Johnson — No,  but  I  heard  her  telling  my  wife  that 
she  had  done  her  best. 


“My  florist  certainly  believes  in  his  motto  of  ‘Say  it 
with  flowers.’  ” 

“How’s  that?” 

“Every  month  when  he  sends  me  my  bill,  he  encloses 
it  with  some  forget-me-nots.” 
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WHERE  TO  BUY 

the  Machiney  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES,  Pastes  and  Gnms. 
adjuster,  for  Chain  Derices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 

bean  snipers. 

Chisholm-Ryder  Co.,  Niagara  Falis,  N.  Y. 

BASKETS,  Picking 
Planters  Mfg.  Co.,  Portsmouth,  Va, 

Swins  Bros..  Ridgely,  Md. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

BEET  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS.  VegeUble  and  Fruit. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

BOOKS,  on  Canning.  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  10  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOTTLERS*  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Bottle  Screw  Caps.  See  Caps. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 
BOXES.  Lug.  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

Westminster  Mach.  Works,  Westminster.  Md. 
BROKERS. 

J.  Harry  Cain,  Baltimore. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails.  Metal.  See  Enameled  Bucketa. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil,  Gas.  Gasoline.  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BY-PRODUCTS,  Machinery. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 

CAN  COUNTERS. 

Ams  Machine  Co.,  Max.  New  York  City. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Ams  Machine  Co.,  Max.  New  York  City. 

E.  W.  Bliss  &  Co..  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicaga 
Slaysman  &  Co.,  B^timore. 

Can  Markers.  See  Stampers  and  Blarkera. 

CAN  SEALING  COMPOUNDS. 

Ams  Machine  Co.,  Max.  New  York  City. 

CAPPING  MACHINES,  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Capping  Steela,  Soldering.  See  Cannery  Sup. 


CAN  WASHING  MATERIALS. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 

CANS.  Tin.  All  Kinds 
American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  WASHING  MACHINES, 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 

CANNERY  SUPPLIES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Can  Stampers.  See  Stampers  and  Markers. 
CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy;  for  bottling:  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 

CLEANERS  AND  CLEANSERS. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Beriin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

CLOSING  MACHINES,  Open  Top  Cana, 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  &  Co.,  Baltimore. 

Coils,  Copper.  See  Copi>er  Coils. 

Condensed  Milk  Canning  Machinery.  Sea  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Win. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

COOKERS,  Continuous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Souder  Mfg.  Co.,  Salem,  N.  J. 

Cookers,  Retort.  See  Kettles,  Process. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F,  H.  Langsenkamp  Ca,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Beoriin-Ohapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wia. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp..  Chicago. 

The  United  Co.,  Baltimore. 


CORN  SHAKERS. 

Ayars  Mach.  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Baltimore. 

CORN  HUSKERS  AND  SILKERS. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Chicaga 
United  Company,  Baltimore. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 

CORRUGATED  PAPER  PRODUCTS  (Boxes, 
Bottle  Wrappers,  Etc.). 

U.  S.  Prt.  &  Litho.  Co.,  Cincinnati,  O. 

Counters.  See  Can  Counters. 

Countershafts.  See  Spe^  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Spragme-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

Cutters,  Com.  See  Cora  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  BMn  Mchy. 

CULTUREIS,  Inoculation. 

Straburger  &  Siegel,  Baltimore. 

DECORATED  TIN  (or  Cana,  Caps.  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City, 

Dies,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 

DRYERS,  Drying  Machinery. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Employers’  Time  Checks.  See  Stencils. 
ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore, 

Sprague-Sells  Corp.,  Chicago. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  &  Sons  Co.,  Baitimore. 

EXHAUST  BOXES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

B^lin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimora 
Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Clo.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimora 
Sprague-Sells  Corp.,  Chicago. 

FIBRE  CONTAINERS  for  Food  (not  hermetis- 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

U.  S.  Prt.  A  Litho.  Ca,  Cincinnati,  O. 

FIBRE  PRODUCTS,  Boxes,  Boxboards,  Bts 
U.  S.  Printing  &  Litho.  Co.,  Cincinnati,  Ohia 
Fillers  and  Cookers.  See  Cora  Cooker-FUiera 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 

FILUNG  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapnmn  Co.,  Berlin,  Wia. 

Hansen  Cang.  Mchy.  Corp.,  (Cedarburg,  Wis. 
Huntley  Mfg.  Co.,  Brocton,  N.  T. 

A.  K.  Robins  &  Co.,  Ina,  Baltimora 
Sinclair-Scott  Ck>.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Filling  Machine,  Syrup.  See  Syruping  Mash. 

FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Ca,  Chicago. 

Wskem  A  McLwighlin,  Chicaga 
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FINISHING  MACHINES.  Catcup,  Etc. 

F.  H.  LaiiKsenkamp  Co..  Indianapolis.  Ind. 

A.  K-  Robins  &  Co..  Inc..  Baltimore. 

SpraKue-Sells  Corp..  Ckicaso. 

Friction  Top  Cana.  See  Cans.  Tin. 

Fruit  Graders.  See  Clean.  &  Grad.  Mchy..  Fruit. 
Fruit  Parers.  See  Paring  Machines. 

FRUIT  FITTERS  AND  SEEDERS. 

Huntley  Mfg.  Co..  Brocton.  N.  Y. 

Fruit  Pressea.  See  Cider  Makers’  MacUnery. 
Gasoline  Firepots  See  Cannery  Supplies. 

GENERAL  AGENTS  for  Machinery  Mfra. 
Berlin-Chapman  Co..  Berlin.  Wis. 

A.  K.  Robins  &  Co..  Inc..  Baltimore. 

Sprague-Sells  Corp..  Chicago. 

Generators.  Electric.  See  Motors. 

GLASS-LINED  TANKS. 

A.  K.  Robins  &  Co..  B^timore. 

Bprague-Sells  Corp..  Chicago. 

Governors,  Steam.  See  Power  Plant  Eauipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Corn  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 

INOCULA'nON,  for  Peas.  Etc. 

Strasburger  &  Siegel,  Baltimore. 

INSURANCE,  Canners’. 

Canners’  Blxchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Chicago. 

KETTLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chi^go. 

Zastrow  Mach.  Co.,  Baltimore. 

KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

KRAUT  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore 
Sprague-Sells  Corp.,  Chicago. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Baltimore. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Westminster  Machine  Works,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

H.  Gamse  &  Bro.,  Baltimore. 

R.  J.  Kittredge  &  Co.,  Chicago 
Michigan  Litho.  Co.,  Grand  Rapids,  Mich. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 
Strasburger  &  Siegel,  Baltimore. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 
MILK  CONDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machines.  See  Filling  Mach. 
OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Bsiltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

Packers’  Cans.  See  Cans. 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  Cont. 

Paper  Boxes.  See  Currog.  Paper  Products. 
PARING  MACHINES. 

Sinclair-Scott  Co.,  Baltimore. 

PASTE,  CANNERS’. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Oona. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Fa. 

Rogers  Bros.  Seed  Co..  Chieairo. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Go.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Gorp.,  Chicago. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PEELING  KNIVES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Fitters.  See  Fruit  Fitters. 
PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continnons. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Go.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  Etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg.  Wis. 
Sprague-Sells  Corp.,  Chicago. 

A.  K.  Robins  &  Co.,  Baltimore. 

Zastrow  Mach.  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 
Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Raltimore. 

Sprague-Sells  Corp.,  Chicago. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Ams  Machine  Co.,  Max,  New  York  City. 

A.  K.  Robins  &  Go.,  Inc.,  Baltimore. 

Slayman  &  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Cany.  Sup. 

SALT  DISTRIBUTING  MACHINE 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners*,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

SHEET  METAL  WORKING  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill 
Slaysman  &  Co.,  Baltimore. 

SEIVBS  AND  SCREENS. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co..  Baltimore. 


SILKING  MACHINES.  Com. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  ft  Go.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mehy. 
SPEED  REGULATING  DEVICES  (for  Machinee, 
Belt  Drivce,  etc.). 

Berlin-Chapman  Co..  Berlin,  Wis. 

Huntley  Mfg.  Ca,  Brocton,  N.  Y| 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  Gen¬ 
eral  Agents. 

STAMPERS  AND  MARKERS. 

Ams  Machine  Co.,  Max,  New  Yorfk  City. 
Chisholm-Ryder  Co..  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Braes 
Checks,  Rubber  and  Steel  Typc^  Buminc 
Brands,  Eltc. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Chicago. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Bu^n  Cook  &  Co.,  Rome,  N.  Y. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wis. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Tables,  Pickling.  See  Canners’  Machinery. 
TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Slasrsman  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TANKS.  Glass  Uned,  Steel. 

Sprague-Sells  Corp.,  Chicago. 

TANKS.  Wooden. 

Sprague-Sells  Corp.,  Chicago. 

Testers,  Can.  See  Can  Makers’  Machinery. 
Ticket  Punches.  See  Stencils. 

TIN  PLATE 

American  Sheet  and  Tin  Plate  Co.,  Pittsburgh. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,.  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mach.  Corp.,  Cedarburg,  Wis, 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TOMATO  PEELING  MACHINE. 

A.  K.  Robins  ft  Co..  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Champman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Go.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

Variable  Speed  Countershafts.  See  Speed  Reg. 
VINERS  &  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N,  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Wakem  ft  McLaughlin,  Chicago. 

Washers,  Bottles.  See  Bottlers’  Machinery. 
WASHEIRS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedaibury,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

WASHERS,  Fruit,  Vegetables. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

The  United  Co.,  Baltimore. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 

WYANDOTTE  Sanitary  Cleaner. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 
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Judge  Syrupers 

Positive  Measure— High  Speed— Non-Spill 
Automatic  Disc-feed 


FOR 


Syruping  Fruits  and  for  Liquid  Filling 

E.  J.  JUDGE 

P.  O.  Box  238  ALAMEDA,  CALIF. 


KITTREDGE 


LABELS 


CHICAGO 


DEPENDABLE  SEED 


IMPROVED  CHANTENAY  CARROT  DETROIT  DARK  RED  BEET 

(with  core  same  tint  as  color  of  flesh) 

An  IMPROVED  CHANTENAY  CARROT  with  fine  smooth  surface  and  deep  or¬ 
ange-red  color.  The  interior  flesh  and  small  core  also  have  the  depth  of  color  so 
necessary  for  an  attractive  pack  of  diced  carrots. 

We  Can  Also  Furnish  The  Nantes  Coreless  Carrot. 

Our  strain  of  DETROIT  DARK  RED  BEET,  bred  specially  for  canners’  uses,  is  a 
leader  in  producing  the  color  and  texture  essential  to  a  quality  pack. 

Continuous  Intensive  Breeding  Ground  operations  give  assurance  of  uniformly  high  quality. 

NATION  WIDE  IN  SERVICE 
PERSONAL  in  relation  to  the  INDIVIDUAL  CUSTOMER 

Associated  Seed  Growers,  Inc. 

Comprising 

The  Everett  B.  Clark  Seed  Co.  John  H.  Allan  Seed  Co.  N.  B.  Keeney  &  Son,  Inc. 

Breeders  and  Growers  of  all  Kinds  of  Seeds  That  Canners  Use 

New  Haven,  Connecticut 

PRODUCTION  BRANCHES  IN  TEN  STATES 


